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MUSIC
I. HOW TO ACQUIRE CLIENTS

1. Advertising in trade publications/annuals. (A)
a. Billboard
b. Music Connection
c. Aquarian Newspaper
d. Time Out New York
e. Steppin’ Out
f. Village Voice
g. Other Music Industry specific publications
h. Billboard’s Touring Guide
I. Musician Magazine’s Atlas
j. Recording Industry Source Book
k. Pollstar’s Annual Directory
l. Other Annual Trade magazine issues. 

2. Website Creation - (Do search engine optimization)

3. Web Presence
a. Same industry publications have website directories usually.
b. Other website listing services.  Simply google “Music Entertainment Lawyer ” and

you get a list of attorneys and places you should be. (B)
4. Trade Events

Each year there are numerous Music Industry Trade Events.  Some of the bigger ones are
SXSW, MIDEM, CMJ, BillBoard Events, etc... (A) (C)               II. RETAINER AGREEMENT

The music industry employs several types of agreements to retain the service of a lawyer.
Understand that a term agreement is not generally accepted, that is, an agreement that locks a client
into using you as his only attorney.  The forms are:
1. Hourly fee retainer agreement
2. Percentage retainer agreement (usually 7% of gross income)
3. Finders fees (used in conjunction with 1 and 2 above or independently through a third party

payee clause in the ultimate contract)III. CLIENT’S NEEDS1. Intra-Band / Team Issues.
a. Business formation. Every business has a legal structure. Which you chose for your

client is up to you and the client. The options are as follows:• Sole proprietorship. In a sole proprietorship, you own and operate the band
by yourself and are personally liable for business debts. You pay the other
band members, either as employees or as independent contractors. You don’t
file separate business tax return. You report business income on your 



2

Prepared, created and com piled by the Law Offices of Douglas C. Anton, Esq. © 2010 

individual tax return. (This type of arraignment is referred to as a “pass-
through” entity because the income passes through the business to the owners
before it is taxed.)• Partnership. If you form a partnership, your band splits the profits and losses
among the band members, and each member is personally liable for all
partnership debts. The partnership is also a pass-through tax entity (see
above).• Limited liability company (LLC). To form an LLC, your band must file
papers with the state government. The LLC operates like a partnership–
profits and losses are shared, and income is reported on each partner’s
individual tax return. But, unlike a partnership, each band member is shielded
from personal liability for many business debts– a legal theory knows as
“limited liability.”• Corporation. To create a corporation, the band must file papers with the
state government. Your band will have to file a corporate tax return (and pay
taxes at corporate tax rates). (A corporation is not a pass-through entity.) The
band members (who are shareholders in the corporation) have limited liability
for band-related debts. (D)

By default, most bands are partnerships– an informal business entity that’s easy to
form and manage. Since your client’s band is likely to be a partnership I have
presented a model band partnership agreement (BPA). (E)

b. Protection
I. Trademarks

ii. Copyrights - You will hear your client say he  has “copyright” in a song or
they will ask you to copyright their song, music or the like. When its done,
it means the musician, as the author of the song, is protected under federal
copyright laws. These laws protect the creators of music, literature, visual
arts, or other art forms. The creator of a song is the original copyright owner.
However, over time the copyright may be bought or sold, which transfers
ownership of the rights to the song to other people.  For example, Michael
Jackson bought and his estate currently owns copyright in many Beatles
songs.  Copyright literally refers to the “right to copy.” The owner of a song
controls this right (as well as a number of other rights). The owner grants
others permission to use the song and can sue anyone who uses the song
without permission. With one important exception, (works made for hire) the
first owner of a song is the songwriter (the “author” under copyright law).
The songwriter may then sell the copyright to a music publisher in return for
cash payments and continuing royalties. In this way, a song copyright is like
other forms of property: It can be bought and sold. When there is more than
one writer, there are special rules regarding dividing income and selling song
copyrights. These are complicated “joint ownership” rules. (F)



3

Prepared, created and com piled by the Law Offices of Douglas C. Anton, Esq. © 2010 

c. Management Agreement
A manager (a/k/a personal manger) secures opportunities for earning money,

develops a career plan for the band, acts as a liaison between record companies and
the band, and shields the band from business pressures. When a manager is doing
everything right, all things happen.  But when a manger is not effective, it could ruin
a bands career.  

The arrangement between the manager and the band is known as the
management agreement. A band’s arrangement with the manager is almost always
exclusive. That is, you can sign with only one manger at a time. Managers, on the
other hand, can, and often do, represent more than one band. This can create what we
know as “conflicts of interests.” (G)

The manager’s compensation (commission) is negotiated at the beginning of
the relationship between the band and the manager. Most managers earn a
commission of between 15% and 25% (15% to 20% is most common) of the band’s
income after certain deductions have been subtracted. Many management agreements
state that the commission is a percentage of “gross revenues,” which is slightly
misleading. The term “gross revenues’ often refers to total income with no
deductions taken out. However, in management agreements with bands, the term
“gross revenues” often refers to band income after deductions.

A personal manger is generally one person. However, sometimes a manager
works for a management company that consists of many personal mangers. If a band
signs with a management company, it can preserve its relationship with an individual
manager through a contract provision known as a “key person” provision. (H) &(I)2. External Issues 

a. “Shopping”
b. Production Deals
c. Record / Distribution Contracts  (J), (K) &(L) IV. OTHER ISSUES & CONTRACTS

1. Merchandise
2. Touring
3. Music Video
4. Manufacturing
5. Producers AgreementsV. MUSIC PUBLISHING
1. Mechanical royalties: Each time a song is reproduced on a recording, whether on a CD or

as a digital download, the song owner is entitled to a payment from the company doing the
reproduction—usually the record company. (Digital downloads are officially referred to as
digital permanent downloads or DPDs.) This payment is called a mechanical royalty because
it�s paid each time the song is mechanically reproduced (as opposed to being performed).
Federal law has established a uniform mechanical royalty, which is currently 9.1 cents per
copy of the song. Therefore, if 100 copies of a song are pressed (or downloaded), the song
owner is entitled to approximately $9.10.
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2. Music publisher: A music publisher is a company that owns song copyrights. A music
publisher will control how a song is used and collect money from people who sell, perform,
or modify the song. A songwriter either sells the songs to an established music publisher or
creates his or her own music publishing company. A music publisher acquires ownership of
a song copyright by signing a music publishing agreement with the songwriter. Usually the
music publishing agreement provides for the songwriter to continue receiving income as the
song earns money. The songwriter�s portion usually ranges from 60% to 75% of the total
song income.3. Performance royalties: Every time a song is played on the radio, in live concert, in a
business establishment, on television, or on a website, the party playing the song must pay
for the performance. Radio and television stations must pay for the right to play a song.
How much is paid? As a general rule, FM or AM radio performances result in payments
between five cents and 15 cents per play pers song, depending on the station’s signal power
(how far it broadcasts), advertising revenues, and audience size. When a song is played on
a national television program such as Saturday Night Live, a songwriter receives between $5
and $9 per individual television station broadcasting the song (again depending on the
broadcast signal and size of the audience). The music publisher does not collect this money
directly. It’s collected by the performing rights organizations, who pass it on to the music
publisher and songwriter. For this reason, every music publisher and songwriter must affiliate
with a performing rights organization, so that the performing rights organization knows what
songs to collect royalties for and who should receive those royalties. 4. Performance rights organization: An organization that monitors radio and television
stations, nightclubs, websites, and other entities that play music, collects royalties from these
places, and pays the royalties to the appropriate music publishers. The three performance
rights organizations are BMI, ASCAP, and SESAC. All music publishers must register with
a performance rights organization so that the performance rights organization knows which
songs are published by its affiliated publishers, and thus knows who should receive royalties
it collects. Performing rights organizations also collect and distribute money from streaming
non-interactive webcasters (a non interactive webcast is one in which listeners cannot select
the songs). These nonprofit organizations collect fees from U.S. radio and TV stations, as
well as other establishments where music is played, such as concert halls, clubs, clothing
stores, taverns, and restaurants. The money is then distributed to songwriters and music
publishers who have registered with these organizations. A songwriter can affiliate with only
one of these organizations. One of the many quirky rules of music publishing is that
performance royalties are not paid in full to music publishers. BMI and ASCAP generally
divide performance royalties earned by a song in half and pay half to the music publisher and
half to the songwriter. This system ensures that songwriters will receive income directly from
performances and not have to wait while it is filtered through the music publisher.5. Sync licenses: A song earns money if it is used in a movie or television commercial. The
copyright law provides for a special payment when the song is synchronized (or linked) with
a moving image. There are no fixed fees for this synchronization right, and usually the music
publisher negotiates a fee and signs an agreement known as a “sync license.”
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VI. FUTURE OF MUSIC - DIGITAL WORLD “MUSIC 3.0"
The History of the music business can be broken down into five distinct stages. Each stage is readily
apparent, although exact beginning and ending may not be. In order to understand where we are now,
and where the future of music is leading us, it is important to look briefly at the other stages to spot
changes and the new opportunities that present themselves. 1. Music 1.0: Beginnings of Music Business

Here the record label holds all the power. The artist is isolated from the fans. Radio is the key
element to hits. Artist is provided with multiple release opportunities for long term
development. Singles are key but the album makes more money.

ARTIST � RECORD COMPANY � RECORD STORE � CONSUMER
ARTIST � RECORD COMPANY � RADIO � CONSUMER
ARTIST � RECORD COMPANY � INDY PROMOTION � RADIO � CONSUMER2. Music 1.5: Enter Big Business
It’s about 1982, CD’s are new, videos are new and record companies are seeing huge profits
with the end user reacquiring their record collection on CD. Here, major labels are owned
by conglomerates. Quarterly profits take precedence over art. Many albums are jammed with
filler songs that follow only one hit. MTV is created and has a significant role in record sales.
Image becomes more important than art. 3. Music 2.0: Digital World
It’s about 1994 and the first MP3 is used, although no one was aware of what was going on
at the time. This first use would be the nuclear bomb that changed the music industry and
brought big business to devastation. Digital music arrives. Peer to peer music pirating
arrives. Digital music trading begins. CD ripping/burning/sharing takes huge chunks out of
record company sales while the record companies sit around not knowing what to do. 4. Music 2.5: Paying for Digital Music
Music industry woke up and digital music is monetized. (Metallica is a huge force in making
this happen but they took a lot of crap for it at the time.) Sales start to focus on singles again,
without an album put behind it as filler. Artist management takes on new roles. Diversity
grows by leaps and bounds.  Apple’s Itunes provides the business model for the sale of
digital music when Napster drops the ball. Record labels, having lost money from sales of
CD’s and the like, seek to sign artists to “360" deals, where the record label shares in the
income from all income streams including publishing, merchandise and touring.  Labels
become like artist managers, getting a piece of all the artist makes. 5. Music 3.0: Artist - Consumer Contact
This is where we are, and are going more and more in the future.  It is where the Artist has
direct contact and communication with his fans.  There are no more middlemen. Direct sales
can be made from the artist to the fam. Artist does not need record company contracts,
dollars, manufacturing or promotion to move its product to the fan but uses direct marketing.
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This results in a stratified audience with so very many options to choose from since the
record companies are no longer needed to filter what you hear and don’t hear.   

                                                       ARTIST � FAN

In M3.0 singles are more important than albums. Album filler is rejected. The audience has
a shorter attention span. Highly specific targeted demographic is developed and stratified
tastes are created.
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TELEVISION & FILM

I. HOW TO ACQUIRE CLIENTS
1. Advertising in trade publications/annuals/websites.

a. Backstage.com
b. Ross Reports Television & Film
c. Henderson’s Casting Director’s Guide
d. The Personal Managers Directory
e. New York Agencies
f. Village Voice
g. The Agencies: What the Actor Needs to Know
h. Casting Director Guide
I. Theatrical Index
j. Variety (www.variety.com)

k. Hollywood Reporter (www.hollywoodreporter.com)

l. Playbill
m. Dramatics Magazine
n. Season Overview
o. New York Times2. Associate with Agents
Get a list of Agents from the “Ross Reports” guides or from the annual issue of Variety and
send each a blanket letter advertising your practice and that you welcomes referrals from the
agent’s clients when they need this type of specific legal work in the Film and Television
industry.3. Attend Industry Film Events
a. Sundance Film Festival
b. Tribecca Film Festival
c. Cannes Film Festival
d. Dubia Film FestivalII. GETTING STARTED

By the time an actor comes to you they should already have the “getting started” steps all completed,
however, here is just a short recital of what is needed.1. Picture.  Headshots and other locations and “style” pictures. Picture is “IT.”  It is what first

sells and must show you for who you are. Duplication must be done.2. Resume.  Is an outline of your experience and training and should always accompany your
headshot. Staples the 8x10 resume to the back of your photo or print on each side.  You may
also elect to use the “photo resume.” The resume should include your name, union
affiliations, credits and the like. (M) 3. Video. If your client has done some work in film or TV already, he may have some film to
attach.  This video should be a DVD and be about one minute of the segments of film and
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TV that the client has been in. The client should clearly “title” on the screen where each is
from and the year of production.  If the client has not done any work yet in the public
domain, then they can create a DVD demo of about the same length to showcase their talent
and acting abilities.  Another common form for use is the CD for voice over or announcer
style actors.  Finally, the actor should always be prepared with mp4 type internet clips to send
to a casting director immediately should he/she demand same. IV. PROFESSIONAL ORGANIZATIONS

To grow their network, you should advise clients to join any number of professional organizations
that might aid them in getting jobs.  As an attorney, you may wish to join or affiliate with as many
of these organizations as you can.  While not all have a place for us attorneys, you may want to offer
lecturing their membership or “free legal consultations” to their membership as a perk. This may put
you in contact with many more potential clients. These organizations are as follows:
1. National Academy of Television Arts and Sciences (www.nyemmys.org)
2. New York Women in Film & TV (www.nywift.org)and Women in Film (www.wif.org)
3. Women in Theater
4. The Lambs (Oldest theatrical club in America)
5. Episcopal Actors Guild
6. Hispanic Organization of Latin Actors (HOLA)V. TALENT AGENTS
A Talent Agent SELLS your actor/client.  Therefore, it is your job to work with the Agent when

discussing deals and options for your client.  Usually the Agent will get the work and then forward the
contract over to you for review. 1. Attorney as Agent. Despite all the stories you hear about the powerful superagent:  The

agent does not get the client the job. It’s the client that gets the job. Agents find out about
jobs through their long-established contacts or relationships with producers, directors, and
casting directors; via the Internet; or through descriptions supplied (at some cost) by
Breakdown Services, Ltd. and its competitors. Agents then try to find clients who are right
for the roles being cast. The agent only opens the door. When the client gets the job, or
usually the “offer,” the attorney comes in and seals the deal.  Some times, attorneys can act
as agents for their clients. If they do, they must understand the role of the agent.  An agent
can submit you, by sending your picture and résumé (that�s called “hard copy”) or
electronically, via e-mail, to the person or persons casting the project. If the person to whom
your client’s name is submitted agrees to see you, the agent can then arrange an appointment
for an interview or an audition. If the client gets the job, the agent/attorney may then
negotiate salary, billing, and other terms of the agreement (if it is an “over scale” job,
meaning it pays about union scale). For handling all of these arrangements, the agent will
usually be entitled to 10 percent of the actors earnings for that job. Agents get paid after the
actor is been paid.  Agents work only on commission. The legal commission an agent may
charge a client is 10 percent.  As attorneys, we can charge for an hourly fee for the work that
we do. Depending on the role that may be more or less than what an agent would make with
his 10%. 



9

Prepared, created and com piled by the Law Offices of Douglas C. Anton, Esq. © 2010 

2. Attorney adverse to his/her client’s Agent (Know what they know)
The following are things an attorney needs to know about how agents work and what their
clients can expect as “normal” from their relationship with their agents.  Knowing these
things give the attorney the framework to then know when the agent is complying with
industry standard rules or when he has gone too far or is non compliant and your client is
being hurt. 

Talent agencies are doubly regulated: They are licensed by the states in which they
operate, and they are required to sign franchise agreements with Actors� Equity Association
(AEA) and American Federation of Television and Radio Artists (AFTRA), the unions in
which they endeavor to find work for their clients. To obtain a franchise, the agent must have
a certain amount of previous experience and an excellent reputation in the business. The
franchise agreement permits an agent to submit clients for work in theater, television, and
commercials.

Until recently, the Screen Actors Guild (SAG) also required franchise agreements
with agents. However, during the 2002 franchise agreement negotiations, agents and the
union were unable to agree on terms. As a result, a number of agents currently offer general
service agreements to performers they represent for motion pictures. In April 2007, the Guild
took its first steps in a new attempt to regulate Hollywood agents.

Some talent agencies specialize. For example, an office may work exclusively on
commercials. Other offices, usually those with several sub-agents, are active in all fields. The
majority of agencies work only with signed clients, a select number of performers whose
work they know very well and whose names and credentials they submit for all jobs that
might be right for these actors. Other agencies handle only freelance talent. They will submit
the name of any performer whose work they know, for any job they think the actor can
handle. As freelancers, these actors have not signed with any other agencies for that field of
work. There are also agencies that work with both freelance and signed clients When none
of their signed clients is suitable for a role they suggest freelance performers whose work
they know.

A performer may sign with only one agent at a time in a particular field such as
commercials That same performer may then sign with another office for legitimate theater
and TV if the office is large and active in all areas, a performer may be represented by three
people within the same agency. If you hear an actor say, “I�m with William Morris across the
board,” that means the performer has a contract with a large, powerful agency and is
represented by its staff in all areas.

Once your client has signed with an agent, he cannot accept “go-sees,” or audition
calls, from other agencies. He may, and indeed should, continue to seek work on his own,
but always refer any contacts he makes to the agent with whom he has signed.

Agents encourage even signed clients to keep track of the people they have met, and
occasionally send them reminders to that effect, as part of their business. Many agents also
let their clients know they should stay in touch.
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VI. UNIONS
Professional actors belong to three unions, listed below. These three are members of an umbrella

organization, the Associated Actors and Artistes of America, known as the “Four A’s,” chartered by the
AFL-CIO. 1. Actors� Equity Association (AEA, or just “Equity”) - Equity has

jurisdiction over performers and stage managers in live theater.
(www.actorsequity.org) 2. Screen Actors Guild (SAG)  - SAG covers appearances on film, some
areas of what remains of work on tape, and some commercials.
(www.sag.org) 3. American Federation of Television and Radio Artists (AFTRA)  -
AFTRA�s jurisdiction includes live and taped television shows, soap
operas, cable, commercials, radio and recordings, as well as emerging
areas of the new media.  In addition to actors, singers, and dancers,
AFTRA�s membership includes announcers, disc jockeys, talk show
hosts, stunt people, sportscasters, and news persons. (www.aftra.org)a. What the Unions Do?:
Like other unionized industries (sanitation workers, bus drivers, airline pilots), actors

(and singers, dancers, announcers, stunt people, sportscasters, and news persons) have found
that by belonging to a union they gain a measure of clout. Through the process known as
collective bargaining, representatives of performers (unions) and employers (producers,
networks, and advertising agencies) arrive at agreements regarding performers� wages and
working conditions. The resulting contracts establish the minimum salaries, or scale
payments, for performances on stage, film, records, television cable or radio for a stated
length of time usually these agreements are for a period of three years

“Wireless,”  the “Internet” and everything that comes under the heading a of New
Media has yet to be negotiated. As neither the employers nor the artists have any idea how
broadcasting or narrow-casting (which implies that programming also called content may be
delivered to a specific audience, selected for certain attributes) will deliver program material,
or how they will be able to measure what anybody is looking at, both sides have agreed to
freeze contracts for two years, to gain some insight as to how the pieces may fit together.

Other agreements cover what is known as non-theatrical employment, such as
industrial shows, educational or documentary films, and material recorded for purposes other
than commercial broadcast. These are negotiated separately.

Today�s union members are the beneficiaries of all the gains their predecessors risked
their careers to obtain. The high unemployment rate notwithstanding, union scale would
appear to be acceptable compensation: $126 for extras, $759 for principals per day�s work
in film; $737 for principals on a thirty-minute soap opera; $844 for an hour-long soap;
$567.10 for shooting a TV commercial; $1,465 a week for a Broadway show. With health
insurance, pension coverage, and cost-of-living adjustments (COLAS), all history-making
benefits when they were first achieved—it�s easy for newcomers to think that there�s nothing
more a union can “do” for them. After all, their representative, not a union, will negotiate any
over-scale payment.
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b. How the Unions Work?:
Equity, SAG, and AFTRA are unique in that they are governed by the members.

Their specific structures differ, but essentially they are run by councils, or boards of
directors, whose elected members are performers who serve with no remuneration. Policies
determined by these bodies in weekly or monthly meetings are then executed by a staff of
paid, professional executives.

Contract demands are formulated by volunteer committees made up of performers
active within each field. Their proposals for wages and working conditions are presented to
the union s highest governing body— the convention or meeting of elected delegates and the
local and national boards—where they are accepted, rejected, or modified. The executive
staff then attempts to negotiate the union demands with representatives of management.

Actors� Equity, AFTRA, and SAG customarily negotiate three-year agreements.
Because so many contracts are needed to cover all areas of employment, the unions
inevitably have to “stagger” the contracts, so that they expire on different dates. Therefore,
different contracts come up for negotiation every year. During these negotiations, the unions
try to make their contract demands reflect the needs expressed to them by their members
working in each job category.

The unions cannot get jobs for  performers. What unions can do is protect all
performers in their relations with employers. By negotiating and then policing their contracts,
the unions guarantee minimum salaries and the conditions under which performers will
work. Union reps regularly visit studios, production centers, and location shoots to make
certain that contract provisions are observed and that union members are being employed.
It is our job as attorneys to monitor those agreements and conditions as well and step in when
a union representative may not be taking the action she should. 

Performer safety is also a concern. As the so-called “reality” shows proliferate, even
soaps search for outrageous situations and dangerous, exotic locales in which to place their
main characters. Pressure to be a “good guy” and do your own stunts can be heavy, though
trained persons are required to be on the set at all times to perform those feats.

Field reps also deal with member complaints about the day�s work. These are handled
with absolute secrecy as to the identity of the complainant. No actor who voices a legitimate
complaint need ever fear reprisals.

Union contracts also guarantee that performers will be paid within a certain time after
their performance; otherwise a late payment penalty is invoked. You should never have to
call an employer to find out when or if your check is in the mail.

It used to be that commercials were replayed endlessly without provisions for
compensation for the performers.  The advertisers received repetitive exposure, but the
performer got paid only once. Unions have won “reuse” (residual) payments for these types
of recorded material.  Old-time movies, such as the comedies of Abbott and Costello, were
televised repeatedly on Saturday mornings, for the kiddies to watch while Mom did the
laundry, yet many former stars received nothing from those uses. The life of a performance
in commercial or program material is now protected through a system of use and reuse fees.
The unions have departments devoted to processing residual checks and monitoring reruns
of recorded material. As attorneys we need to keep contact with our clients’ union reps to
make sure these fees are being accounted for. 
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Unions have also fought for and won health and retirement plans for their members.These are plans financed by employer contributions based on a specified percentage of eachperformer�s salary, original payments, and reuse fees. The retirement plans manage to offera modicum of financial security to retired performers, based upon their earnings and lengthof employment. With group medical coverage (and life insurance), for which membersqualify by earning a certain amount in the union�s jurisdiction each year performers are freedfrom the terrible fear that unexpected medical expenses will bankrupt their families.VII. FILM AND TELEVISION CONTRACTS AN ATTORNEY MAY SEEThe following is a listing of film and television contact that may be presented to your client. It isimportant to understand the basic “standard form agreements” that are presented here, so that you know tolook for deviations from same in the contract your client is presented. Understand that these contracts areNOT just for the actor/client.  They are also for the movie studio client, the music supervisor client, and forvarious other areas of the film and television industries.  As a film and television attorney, you may spendmore time working for industry companies, than you do for actual talent (actors). The scope of thesecontracts will provide you with a frame work to understand what else is out there and where the film andtelevision attorney is also needed.1. Name and Likeness Releasesa. Depiction Release (Grant with Reversion) (N)b. Photo Release (O)2. Literary Submission and Salea. Submission Release (P)b. Non-Disclosure Agreement (Q)c. Literary Option and Purchase Agreement (R)      3. Employment Agreementsa. Writer Employment Agreement (Theatrical WGA Agreement) (S)b. Writer Employment Agreement (Low-Budget, Non-Union) (T)c. Director Employment Agreement (U)d. Actor Employment Agreement (SAG weekly Theatrical) (V)e. Actor Employment Agreement (Low Budget, Non-Union Day Player) (W)f. Writer Collaboration Agreement (X)g. Co-Production Agreement (Y)h. SAG Motion Picture/Television Agency Contract (Z)4. Soundtrack Agreementsa. TV Music Rights License (AA)b. Soundtrack Recording Agreement (BB)5. Financing Agreementsa. Finder Agreement (CC)b. Private Placement Memorandum (DD)c. Limited Partnership Agreement (EE)6. Production Agreementsa. Line Producer Employment Agreement (FF)b. Casting Director Employment Agreement (GG)
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c. Crew Deal Memo Salaried On-Call Exempt Employees (HH)d. Production Services Agreement (II)e. Location Agreement (JJ)7. Distribution Agreementsa. Theatrical Acquisition/Distribution Agreement (KK)b. Television Distribution Agreement (LL)c. Home Video Licensing Agreement (MM)
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I.R.S. SPECIFICATIONS TO BE REMOVED BEFORE PRINTING

DO NOT PRINT — DO NOT PRINT — DO NOT PRINT — DO NOT PRINT

TLS, have you
transmitted all R
text files for this
cycle update?

Date

Action

Revised proofs
requested

Date Signature

O.K. to print

INSTRUCTIONS TO PRINTERS
FORM SS-4, PAGE 1 of 2
MARGINS: 25mm (1") HEAD, CENTER SIDES. PRINTS: HEAD to FOOT
PAPER: WHITE WRITING, SUB. 20. INK: BLACK
FLAT SIZE: 216mm (81⁄2 ") X 559mm (22"), FOLD TO 216mm (81⁄2 ") X 279mm (11")
PERFORATE: NONE

Application for Employer Identification NumberForm SS-4
EIN(Rev. February 2006)

(For use by employers, corporations, partnerships, trusts, estates, churches,
government agencies, Indian tribal entities, certain individuals, and others.)

OMB No. 1545-0003

Department of the Treasury
Internal Revenue Service

Legal name of entity (or individual) for whom the EIN is being requested1

Executor, administrator, trustee, “care of” name3Trade name of business (if different from name on line 1)2

Mailing address (room, apt., suite no. and street, or P.O. box)4a Street address (if different) (Do not enter a P.O. box.)5a

City, state, and ZIP code4b City, state, and ZIP code5b

County and state where principal business is located6

Name of principal officer, general partner, grantor, owner, or trustor7a

Estate (SSN of decedent)Type of entity (check only one box)8a

Partnership
Plan administrator (SSN)Sole proprietor (SSN)

Farmers’ cooperative
Corporation (enter form number to be filed) !

Personal service corporation
REMICChurch or church-controlled organization

National Guard
Trust (SSN of grantor)

Group Exemption Number (GEN) !Other nonprofit organization (specify) !

Other (specify) !

8b If a corporation, name the state or foreign country
(if applicable) where incorporated

Changed type of organization (specify new type) !

Reason for applying (check only one box)9

Purchased going business
Started new business (specify type) !

Hired employees (Check the box and see line 12.) Created a trust (specify type) !

Created a pension plan (specify type) !

Banking purpose (specify purpose) !

Other (specify) !

1110 Closing month of accounting yearDate business started or acquired (month, day, year). See instructions.

12 First date wages or annuities were paid (month, day, year). Note. If applicant is a withholding agent, enter date income will first be paid to
nonresident alien. (month, day, year) !

HouseholdAgricultural13 Highest number of employees expected in the next 12 months (enter -0- if none).

14 Check one box that best describes the principal activity of your business.

15 Indicate principal line of merchandise sold, specific construction work done, products produced, or services provided.

Construction

16a Has the applicant ever applied for an employer identification number for this or any other business? No
Note. If “Yes,” please complete lines 16b and 16c.

16b If you checked “Yes” on line 16a, give applicant’s legal name and trade name shown on prior application if different from line 1 or 2 above.
Trade name !Legal name !

16c Approximate date when, and city and state where, the application was filed. Enter previous employer identification number if known.
Approximate date when filed (mo., day, year) City and state where filed

....
Complete this section only if you want to authorize the named individual to receive the entity’s EIN and answer questions about the completion of this form.

Designee’s telephone number (include area code)

Date !Signature !

For Privacy Act and Paperwork Reduction Act Notice, see separate instructions. Form SS-4 (Rev. 2-2006)

Yes

Ty
pe

 o
r 

pr
in

t 
cl

ea
rl

y.

Cat. No. 16055N

Foreign countryState

Designee’s fax number (include area code)

! See separate instructions for each line.

( )

( )

! Keep a copy for your records.

Compliance with IRS withholding regulations

SSN, ITIN, or EIN7b

Other

Previous EIN

Applicant’s telephone number (include area code)

Applicant’s fax number (include area code)

( )

( )

Under penalties of perjury, I declare that I have examined this application, and to the best of my knowledge and belief, it is true, correct, and complete.

Name and title (type or print clearly) !

Third
Party
Designee

Designee’s name

Address and ZIP code

Real estate
Rental & leasing
Manufacturing

Transportation & warehousing
Finance & insurance

Accommodation & food service
Health care & social assistance Wholesale–agent/broker

Wholesale–other
Other (specify)

Retail

Federal government/military

Indian tribal governments/enterprises

State/local government

Do you expect to have $1,000 or less in employment tax liability for the calendar
year? Yes No. (If you expect to pay $4,000 or less in wages, you can mark yes.)
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I.R.S. SPECIFICATIONS TO BE REMOVED BEFORE PRINTING

DO NOT PRINT — DO NOT PRINT — DO NOT PRINT — DO NOT PRINT

INSTRUCTIONS TO PRINTERS
FORM SS-4, PAGE 2 of 2
MARGINS: TOP 13mm (1⁄2 "), CENTER SIDES. PRINTS: HEAD TO HEAD
PAPER: WHITE WRITING, SUB. 20. INK: BLACK
FLAT SIZE: 216mm (81⁄2 ") x 279mm (11")
PERFORATE: NONE

Do I Need an EIN?
File Form SS-4 if the applicant entity does not already have an EIN but is required to show an EIN on any
return, statement, or other document.1 See also the separate instructions for each line on Form SS-4.

IF the applicant... AND... THEN...

Started a new business

Hired (or will hire)
employees, including
household employees

Opened a bank account

Changed type of
organization

Purchased a going
business3

Created a trust

Created a pension plan as
a plan administrator5

Is a foreign person needing
an EIN to comply with IRS
withholding regulations

Is administering an estate

Is a withholding agent for
taxes on non-wage income
paid to an alien (i.e.,
individual, corporation, or
partnership, etc.)

Is a state or local agency

Is a single-member LLC

Is an S corporation

Does not currently have (nor expect to have)
employees

Does not already have an EIN

Needs an EIN for banking purposes only

Either the legal character of the organization
or its ownership changed (for example, you
incorporate a sole proprietorship or form a
partnership)2

Does not already have an EIN

The trust is other than a grantor trust or an
IRA trust4

Needs an EIN for reporting purposes

Needs an EIN to complete a Form W-8 (other
than Form W-8ECI), avoid withholding on
portfolio assets, or claim tax treaty benefits6

Needs an EIN to report estate income on
Form 1041

Is an agent, broker, fiduciary, manager, tenant,
or spouse who is required to file Form 1042,
Annual Withholding Tax Return for U.S.
Source Income of Foreign Persons

Serves as a tax reporting agent for public
assistance recipients under Rev. Proc. 80-4,
1980-1 C.B. 5817

Needs an EIN to file Form 8832, Entity
Classification Election, for filing employment tax
returns, or for state reporting purposes8

Needs an EIN to file Form 2553, Election by a
Small Business Corporation9

Complete lines 1, 2, 4a–8a, 8b (if applicable),
and 9–16c.

Complete lines 1, 2, 4a–6, 7a–b (if applicable),
8a, 8b (if applicable), and 9–16c.

Complete lines 1–5b, 7a–b (if applicable), 8a,
9, and 16a–c.

Complete lines 1–16c (as applicable).

Complete lines 1–16c (as applicable).

Complete lines 1, 2, 3, 4a–6, 8a, 9-11, 12-15
(if applicable), and 16a–c.

Complete lines 1–5b, 7a–b (SSN or ITIN
optional), 8a–9, and 16a–c.

Complete lines 1, 3, 4a–b, 8a, 9, and 16a–c.

Complete lines 1, 2, 3 (if applicable), 4a–5b,
7a–b (if applicable), 8a, 9, and 16a–c.

Complete lines 1, 2, 4a–5b, 8a, 9, and 16a–c.

Complete lines 1–16c (as applicable).

Complete lines 1–16c (as applicable).

1

2

3 Do not use the EIN of the prior business unless you became the “owner” of a corporation by acquiring its stock.
4 However, grantor trusts that do not file using Optional Method 1 and IRA trusts that are required to file Form 990-T, Exempt Organization Business Income Tax

Return, must have an EIN. For more information on grantor trusts, see the Instructions for Form 1041.
5 A plan administrator is the person or group of persons specified as the administrator by the instrument under which the plan is operated.
6 Entities applying to be a Qualified Intermediary (QI) need a QI-EIN even if they already have an EIN. See Rev. Proc. 2000-12.
7 See also Household employer on page 3. Note. State or local agencies may need an EIN for other reasons, for example, hired employees.
8 Most LLCs do not need to file Form 8832. See Limited liability company (LLC) on page 4 for details on completing Form SS-4 for an LLC.
9 An existing corporation that is electing or revoking S corporation status should use its previously-assigned EIN.

Complete lines 1–16c (as applicable).

Form SS-4 (Rev. 2-2006) Page 2

Printed on recycled paper

For example, a sole proprietorship or self-employed farmer who establishes a qualified retirement plan, or is required to file excise, employment, alcohol, tobacco, or
firearms returns, must have an EIN. A partnership, corporation, REMIC (real estate mortgage investment conduit), nonprofit organization (church, club, etc.), or
farmers’ cooperative must use an EIN for any tax-related purpose even if the entity does not have employees.

However, do not apply for a new EIN if the existing entity only (a) changed its business name, (b) elected on Form 8832 to change the way it is taxed (or is
covered by the default rules), or (c) terminated its partnership status because at least 50% of the total interests in partnership capital and profits were sold or
exchanged within a 12-month period. The EIN of the terminated partnership should continue to be used. See Regulations section 301.6109-1(d)(2)(iii).
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Privacy Act Notice 
Sections 408-410 of title 17 of the United States Code authorize the Copyright Office to collect the personally identifying information requested on this form in order to process the application for copyright registration. By providing 
this information you are agreeing to routine uses of the information that include publication to give legal notice of your copyright claim as required by 17 U.S.C. § 705. It will appear in the Office’s online catalog. If you do not 
provide the information requested, registration may be refused or delayed, and you may not be entitled to certain relief, remedies, and benefits under the copyright law.

APPLICATION FOR COPYRIGHT REGISTRATION

* Designates Required Fields

  Literary work

  Visual arts work

  Performing arts work

  Motion picture/audiovisual work

  Sound recording   Single serial issue

1WORK BEING REGISTERED

1a. * Type of work being registered (Fill in one only) 

ApplicationForCopyrightRegistration

WorkTitles

1b. * Title of this work (one title per space)

Volume Number Issue ISSN

1e. * Year of completion

1f. Date of publication 1g.  ISBN  

United States Other Other

Volume Number Issue

Number  PRE-

Publication  (If this work has not been published, skip to section 2)

For a serial issue:

 (mm/dd/yyyy)

1j.  If line 1i above names a serial issue

1k.  If work was preregistered

1h. Nation of publication  

Previous or alternative title

1c.  

1d. 

Frequency of publication: Other

1i. Published as a contribution in a larger work entitled

On pages

Clear Form

Print Form

Remove

Click here to create space to add an additional title

Clear Response
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Privacy Act Notice 
Sections 408-410 of title 17 of the United States Code authorize the Copyright Office to collect the personally identifying information requested on this form in order to process the application for copyright registration. By providing 
this information you are agreeing to routine uses of the information that include publication to give legal notice of your copyright claim as required by 17 U.S.C. § 705. It will appear in the Office’s online catalog. If you do not 
provide the information requested, registration may be refused or delayed, and you may not be entitled to certain relief, remedies, and benefits under the copyright law.

WorkBeingRegistered

For Office Use Only

First Name Middle  Last

2b. Organization name

2c. Doing business as

2d. Year of birth 2e.  Year of death 

Domicile

Citizenship United States Other Other

United States Other Other

2AUTHOR INFORMATION  

2a. Personal name

  Text/poetry

  Editing

  Computer program

  Collective work

  Compilation

  Sculpture

  Jewelry design

  2-dimensional artwork

  Map/technical drawing

  Architectural work

  Photography

  Script/play/screenplay

  Music

  Lyrics

  Motion picture/audiovisual

  Sound recording/performance

  Other:

Continuation of Author Information

2h. * This author created  (Fill in only the authorship that applies to this author) 

2f. * 

AuthorInformation

For Office Use Only

- Entry Number

     * complete either 2a or 2b 

Made for hire   Anonymous

Pseudonymous  (Pseudonym is:

2g.  Author's contribution: 

Clear Form

Print Form

Remove Item

Clear

Clear
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Sections 408-410 of title 17 of the United States Code authorize the Copyright Office to collect the personally identifying information requested on this form in order to process the application for copyright registration. By providing 
this information you are agreeing to routine uses of the information that include publication to give legal notice of your copyright claim as required by 17 U.S.C. § 705. It will appear in the Office’s online catalog. If you do not 
provide the information requested, registration may be refused or delayed, and you may not be entitled to certain relief, remedies, and benefits under the copyright law.

 First Name  Middle  Last

3b. Organization name 

3d. Street address * 

Street address (line 2)

City * State ZIP / Postal code Country

Email Phone number

Written agreement Will or inheritance Other

  Other

COPYRIGHT CLAIMANT INFORMATION  

Claimant * complete either 3a or 3b  - If you do not know the address for a claimant, enter "not known" 
in the Street address and City fields. 

3

3e.  If claimant is not an author, copyright ownership acquired by: 

 3a. Personal name

CopyrightClaimantInformation

For Office Use Only

- Entry Number

3c. Doing business as 

(Add "+" and country code for foreign numbers) 

  Text   Artwork   Music   Sound recording/performance   Motion picture/audiovisual

  Other:

4a. Material excluded from this claim (Material previously registered, previously published, or not owned by this claimant) 

4LIMITATION OF COPYRIGHT CLAIM Skip section 4 if this work is all new.

Clear Form

Print Form

Click here to create space to add an additional author

Remove Item

Clear

Clear Section

Click here to create space to add an additional claimant
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Sections 408-410 of title 17 of the United States Code authorize the Copyright Office to collect the personally identifying information requested on this form in order to process the application for copyright registration. By providing 
this information you are agreeing to routine uses of the information that include publication to give legal notice of your copyright claim as required by 17 U.S.C. § 705. It will appear in the Office’s online catalog. If you do not 
provide the information requested, registration may be refused or delayed, and you may not be entitled to certain relief, remedies, and benefits under the copyright law.

Number Year

Number Year

   Sound recording/performance

   Motion picture/audiovisual

   Lyrics

   Music

   Script/play/screenplay

   Photography

   Architectural work

   Map/technical drawing

  2-dimensional artwork

  Jewelry design

  Sculpture

  Compilation

  Editing

  Computer program

  Poetry

  Text

  Other:

4b. Previous registration(s)

4c. New material included in this claim (This work contains new, additional, or revised material)

For Office Use Only

LimitationOfCopyrightClaim

City

 Check if information below should be copied from the first copyright claimant 

Email Phone number

ZIP / Postal codeState

Street address 

Street address (line 2)

Name of organization

Last MiddleFirst Name

RIGHTS AND PERMISSIONS CONTACT5

Country

(Add "+" and country code for foreign numbers) 

Clear Form

Print Form

Clear Section
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Sections 408-410 of title 17 of the United States Code authorize the Copyright Office to collect the personally identifying information requested on this form in order to process the application for copyright registration. By providing 
this information you are agreeing to routine uses of the information that include publication to give legal notice of your copyright claim as required by 17 U.S.C. § 705. It will appear in the Office’s online catalog. If you do not 
provide the information requested, registration may be refused or delayed, and you may not be entitled to certain relief, remedies, and benefits under the copyright law.

For Office Use Only

RightsAndPermissionsContact

Copy from first copyright claimant Copy from rights and permissions contact

Daytime phone numberEmail *

Street address *

Name of organization

CORRESPONDENCE CONTACT6

ZIP / Postal code CountryStateCity *

Street address (line 2)

For Office Use Only

CorrespondenceContact

Last * MiddleFirst name *

(Add "+" and country code for foreign numbers) 

Copy from rights and permissions contactCopy from first copyright claimant Copy from correspondence contact

7MAIL CERTIFICATE TO: 

Last Middle7a. First Name

* Complete either 7a, 7b, or both

Clear Form

Print Form
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provide the information requested, registration may be refused or delayed, and you may not be entitled to certain relief, remedies, and benefits under the copyright law.

7b. Name of organization

7c. Street address *

ZIP / Postal code CountryStateCity *

Street address (line 2)

For Office Use Only

MailCertificateTo

8c. Date signed

8a. Handwritten signature 

8b. Printed  name

I certify that I am the author, copyright claimant, or owner of exclusive rights, or the authorized agent of the author,  copyright claimant, or 
owner of exclusive rights, of this work, and that the information given in this application is correct to the best of my knowledge.

CERTIFICATION

17 U.S.C. § 506(e): Any person who knowingly makes a false representation of a material fact in the application for copyright registration 
provided for by section 409, or in any written statement filed in connection with the application, shall be fined not more than $2,500.

8

Today's date Write date by hand

8d. Deposit account number  Account holder

8e. Applicant's internal tracking number (optional)

Clear Form

Print Form
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MANAGEMENT AGREEMENT

AGREEMENT made this ____________________ (      )day of ___________, 2006, between
POMPEY MANAGEMENT, INC. whose address is P.O. BOX 5438, Passaic Park, New Jersey
07055, (hereinafter referred to as "Manager"), and _________________________, who is composed
of ______________________________________________________________________________,
whose address' are, respectively;                                                                                                        
                                                                                                                                                            
                                                                 , (hereinafter referred to individually and collectively
as"Artist").

WITNESSETH:

WHEREAS, Artist desires to obtain advice, guidance and counseling in the development
and furtherance of its career, individually and as a member of any group that he/she is with now,
(i.e., the one indicated above), or with which he/she later becomes associated as a performer and
entertainer, musician, composer, arranger, publisher, recording artist, actor, and in such new and
different areas as can be developed and exploited, and 

WHEREAS, Manager, by reason of its contacts, experience and background, is qualified to
render such advice, guidance and counsel to Artist;

NOW THEREFORE, in consideration of the premises and mutual promises herein
contained, the parties do hereby agree as follows:

1. Artist hereby engages Manager and Manager agrees to render his services as a
personal manager to provide such advice, guidance, counsel and direction as Artist may reasonably
require to further his career as a performer and entertainer, musician, composer, arranger, publisher,
recording artist, actor and in such new and different areas as can be developed and exploited,
including but not limited to the following services:

a. to supervise and direct Artist in his professional activities and, in Artist's
behalf, to consult with others so as to ensure the proper use and marketing of Artist's talent; and

b. to be available at reasonable times and places to confer with Artist in
connection with all matters concerning his professional career, interests, services and publicity; and

c. to provide advice and counsel regarding the exploitation of Artist's personality
in the media and, in connection therewith and for the purpose of trade, advertising and publicity, to
approve and permit the use, dissemination, reproduction and publication of Artist's name, likeness
and voice; and

d. to represent Artist in all dealings with any union.

2. a. The initial term of this Agreement shall be for a period of one (1) year from
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the date hereof.

b. Manager shall have six (6) irrevocable option periods in which to renew this
Agreement for additional one (1) year terms, which options shall be automatically exercised by the
passage of time unless and until Manager gives Artist written notification within thirty (30) days
prior to the end of the original term or preceding option term, whichever is applicable, of his desire
and intent not to exercise said option.

3. a. As compensation for services to be rendered hereunder, Manager shall receive
from Artist a sum of money equal to twenty-five percent (25%) of Artist's gross monthly earnings
during the term of this Agreement, as well as fifteen percent (15%) of all monies earned and received
by Artist following the termination or expiration of this Agreement, which monies were or will be
received by Artist as a result, directly or indirectly, of Manager's services rendered during the term
of this Agreement.

b. The term "Gross Monthly Earnings" as used herein refers to the total of all
earnings and receipts, whether in the form of salary, bonus, mechanical and performance royalties,
artist royalties, interest, advances against royalties or any other type of income which is reasonably
related to Artist's career in the entertainment, amusement, music, recording, motion picture,
television, radio and advertising fields, whether now known or hereafter devised, listed here or not,
in which Artist's artistic talents, name and/or likeness are exploited, which monies are received
during any calendar month by Artist or by any of his heirs, executors, administrators, assigns or by
any person, firm or corporation on his behalf.

c. In the event Artist forms a corporation during the term hereof for the purpose
of furnishing and exploiting his artistic talents, Artist agrees that said corporation will be subject to
the terms of this Agreement, and that the gross monthly receipts of such corporation shall be
included in Artist's gross monthly earnings as defined in this Agreement for the purpose of
determining the compensation due Manager.

d. Artist agrees that all gross monthly earnings as herein defined shall be paid
directly to Manager by all persons, firms or corporations, and shall not be paid to Artist, and that
Manager may withhold Manager's compensation therefrom as well as expenses incurred by Manager
on Artist's behalf as defined herein.  In the event that Artist nevertheless receives gross monthly
earnings directly, Artist shall be deemed to hold in trust for Manager that portion of Artist's gross
monthly earnings considered Manager's compensation and reimbursement for Manager’s costs and
expenses.

4. Artist agrees to exert his best efforts in the furtherance of his career during the term
of this Agreement, and to cooperate with Manager to the fullest extent possible in the interest of
promoting Artist's career.

5. Artist understands that Manager is not a talent agency, but that Manger has been
engaged solely as a personal manager and therefore will not be responsible for obtaining and
procuring employment for Artist.
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6. Manager is not required to render his exclusive services to Artist, or to devote his
entire time to Artist's affairs.  Nothing herein shall be construed as limiting Manager's rights to
represent other individuals whose talents may be similar to or who may be in competition with
Artist, or to have and pursue business interests which may be similar to or may compete with those
of Artist.  It is further understood and agreed that Manager shall have the right to delegate
management powers and responsibilities to others under his supervision and control.

7. Artist hereby appoints Manager as his sole and exclusive personal manager
throughout the entire world to render services set forth in this Agreement and Artist agrees to seek
such services from Manager solely and exclusively and further agrees not to engage any other agent,
representative or manager to render similar services and Artist agrees not to perform said services
on his own behalf and will not negotiate, accept or execute any agreement concerning his career
without Manager's express prior consent.  Furthermore, Artist agrees to devote his full time and
attention to the development and enhancement of his artistic career.

8. a. Artist hereby irrevocably appoints Manager for the term of this Agreement
as his true and lawful attorney-in-fact to sign, execute and deliver any and all contracts in Artist's
name, to make, execute, endorse, accept, collect, and deliver any and all checks and notes as Artist's
said attorney, to demand, sue, collect, recover and receive goods, claims, money, interest, or other
items that my be due to Artist or belongs to Artist; and to make, execute, and deliver receipts,
releases and other discharges therefor under sale or otherwise; and to defend, settle, adjust,
compound, submit to arbitration and compromise, all actions, suits, accounts, claims and demands
whatsoever that are or shall be pending in such manner and in all respects as Manager in his sole
discretion shall deem advisable; and without in any way limiting the foregoing generally to do,
execute and perform any other act, deed or thing whatsoever that reasonably ought to be done,
executed and performed of any and every nature as fully and effectively as Artist could do if
personally present; and Artist hereby ratifies and affirms all acts performed by Manager by virtue
of this power of attorney.

b. Artist expressly agrees that he will not exert any of the powers herein granted
to Manager without express prior written consent of Manager.

c. It is expressly understood that the foregoing power of attorney is limited to
matters reasonably related to Artist's career in the entertainment industry.

d. Artist agrees and understands that the grant of power of attorney to Manager
is coupled with an interest, which Artist irrevocably grants to Manager, in Artist's career, artistic
talents and the products of said career and talents.

9. Artist shall be solely responsible for payment of all booking agency fees, union dues,
publicity costs, promotional costs, accounting and legal fees, telephone, telex and telefax fees,
copying, postage, printing, tape copying, photos, and any and all out-of-pocket expenses incurred
by Manager arising out of the performance of his services hereunder.  Artist further agrees to be
responsible for any traveling expenses, including meals, travel and accommodations associated with
Manager's performance of his services to Artist.
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10. Artist warrants that he is under no disability, restriction or prohibition with respect
to his right to execute this Agreement and perform its terms and conditions.  Artist warrants and
represents that no act or omission by Artist hereunder will violate any right or interest of any person
or firm or will subject Manager to any liability to any person or firm.  Artist further agrees to
indemnify Manager and hold him harmless against any damages, costs, expenses, fees (including all
attorneys fees) incurred by Manager in any claim, suit or proceedings instituted against Manager and
arising out of any breach or claimed breach by Artist of any warranty, representation or covenant of
Artist.  Artist authorizes Manger to withhold any and all sums due Artist to satisfy any claims or
judgments rendered, on any fees incurred during the pendency of any legal proceeding brought
against Artist and/or Manager.

11. Manager agrees to maintain accurate books and records of all transactions concerning
Artist, which books and records may be inspected during normal business hours by a Certified Public
Accountant designated by and paid for by Artist upon sixty (60) business days notice to Manager,
but in no event shall Artist examine said books and records more than once per calendar year.

12. Artist acknowledges and agrees that (a) Manager's right to represent Artist, as Artist's
sole and exclusive personal manager, and Artist's obligation to solely and exclusively use Manager
in such capacity, is unique, irreplaceable and extraordinary, and (b) any breach or threatened breach
by Artist thereof may be material and shall cause Manager immediate and irreparable damage which
cannot be adequately compensated for by money judgment.  Accordingly, should Artist breach any
of the terms and conditions of this Agreement, Manager will be entitled to seek and obtain, in
addition to all other forms of relief which may be available, injunctive relief prohibiting and
preventing Artist from engaging the services and abilities of any other person or firm in the capacity
of personal manager or acting as personal manager himself, until and unless all of the terms and
conditions of this Agreement have been satisfied.

13. This Agreement does not and shall not be construed to create a partnership or joint
venture between the parties hereto, it being specifically understood and agreed that Manager is an
independent contractor.

14. All written correspondence and notification shall be sent by Certified Mail, return
receipt requested, to the respective addresses set forth above, and shall be considered received by
said other party upon deposit in the United States Mail.

15. This Agreement shall terminate upon the happening of one of the following events:

a. natural expiration of the original term and/or option periods;

b. death or medically diagnosed disability of Artist, in which event Manager will
continue to receive all sums due Manager from exploitation of Artist's career in the entertainment
industry prior to Artist's death or disability; (however, Manager may still, for the term of this
agreement, exploit Artist in any way possible so as to derive benefit or income from doing same)

c. written consent of both parties.
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16.  Artist acknowledges that Manager has an insurable interest in the life of Artist, and
therefore Artist agrees that should Manager, at Manager's own expense, elect to secure a life
insurance policy on Artist with Manager as beneficiary, Artist will assist Manger in obtaining such
a policy, including by submitting to a physical examination, and/or drug testing.

17. a.   Artist agrees that Manager alone reserves the right to hire and fire, at will, stage
crew workers, technicians, and/or other individuals involved and/or associated with Artist as per
Artists performance and/or involvement within the scope of this agreement; whether individual is
a compensated worker or a volunteer.

b.   Artist agrees that in all capacities and in all cases, Manager shall have the final
say in deciding who works for, or with the Artist. Artist in no way or form is to contract individually
with any person or entity which would directly or indirectly effect the terms of this agreement. All
such dealings are to be made through Manager. Artist agrees to release its individual contracting
capacity to Manager who shall be the sole contracting agent for the Artist; unless Manager assigns
this right in a signed writing. In the case that Manager does assign this right, the assignment is to be
construed as temporary and revokable upon Managers desire to revoke, demonstrated by another
dated signed writing. Any attempt by Artist to contract individually without Manager and/or
Manager's assignment of said right will constitute a violation of this clause and may cause the
Manager to incur damages.

18.  Artist agrees that Manager alone, acting as final decision maker, reserves the right to
"govern" the stage area, including but not limited to the performance stage and backstage area, while
Artist is either performing or acting within the scope of this agreement. This governing is to include,
but is not limited to restricting certain individuals from the aforementioned areas, removing same,
either by venue management and security or Police action, and limiting access to certain individuals
to the aforementioned areas. Artist agrees that Manager alone has full, undisputable governing
power. Artist agrees that any attempt by Artist to obstruct any of these governing actions will
constitute a violation of this clause and may cause the Manager to incur damages.

19. Manager shall have the right to assign this Agreement or any part hereof.  Artist may
not assign any of his rights and/or obligations hereunder without the express written permission of
Manager.

20. a. This Agreement and all amendments or modifications hereof shall be
governed by and interpreted in accordance with the laws of the State of New Jersey applicable to
contracts executed and to be fully performed in said state.  The invalidity of any clause, part or
provision of this Agreement shall be restrictive in effect to said clause, part or provision, and shall
not be deemed to affect the validity of the entire Agreement.

b. This Agreement embodies all the representations, terms and conditions of the
parties' agreement, and there is no other collateral agreement, oral or written, between us in any
manner relating to the subject matter hereof.

c. No alteration, amendment or modification hereof shall be binding unless set
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forth in a writing signed by all of the parties hereto.

d. This Agreement shall not take effect until fully executed by all of the parties
hereto.

e. Any reference herein to the singular shall be deemed to include the plural if
the context so requires, and any reference to the masculine pronoun shall be deemed to include the
feminine if the context so requires.

f. Artist hereby acknowledges that Artist was permitted the opportunity to
consult an attorney of his own choosing and has either consulted with such attorney prior to
executing this Agreement or has voluntarily waived such right and entered into this Agreement
freely, without coercion or any duress.                                      INITIALS OF ARTIST _________

g. No breach of this Agreement on the part of Manager or Artist shall be deemed
material, unless the party alleging such breach shall have given the other party notice of such breach,
and said other party shall fail to discontinue the practice complained of or otherwise cure such
breach, within thirty (30) days after receipt of such notice, if such breach is reasonably capable of
being fully cured within such thirty (30) day period, or if such breach is not reasonably capable of
being fully cured within such thirty (30) day period, if Manager or Artist commences to cure such
breach within such thirty (30) day period and proceeds with reasonable diligence to complete the
curing of such breach.  However, the provisions of this Paragraph 20(g) shall in no way limit or
postpone the implementation or exercise of either party's rights under Paragraphs 7, 8, 10 and 12
hereof.  Finally, regardless of the breach, any breach that takes longer than ninety (90) days to cure
shall be considered incurable.

IN WITNESS WHEREOF, the parties have hereunto placed their seals the day and year
first written above.

Accepted and agreed to by:

MANAGER: ARTIST:

________________________________ ________________________________
Mark Ponpey
For Pompey Management SS# 

*notarization page is attached
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ACKNOWLEDGMENT

STATE OF NEW JERSEY 

COUNTY OF __________________

Before me, a Notary Public of the State and County aforesaid, personally appeared 
                                                                 , the within named Artist, with whom I am personally
acquainted, and who acknowledged that he executed the foregoing Management Agreement for the
purposes therein contained.

WITNESS my hand and official seal on this __________________________(     ) day of 
                                 , 2009.

_______________________________
  Notary Public

My commission expires:

______________________
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                      RECORD CONTRACT BASICS 

 
Record contracts come in many forms. This stems from the fact that there are hundreds of different record
companies. From the so-called "major labels" (EMI, Sony, Warner, PolyGram, BMG or one of their related
corporations) to "mini-majors" (A&M, Island and Virgin, in the days of their independence, were the most
obvious examples) to the "independents" (4AD, Lava, and hundreds of others), the contract depends largely
on the type of record company offering it.

When you first see your contract, if you are like most bands, you immediately sit down and read it. However,
you soon realize that it is written in a manner which defies grammatical English. Sentences run on for 14
lines, with little if any punctuation. There are terms and words which you have never encountered. Finally,
the sentences constantly make reference to each other ("pursuant to 1(A)3(c)(ii)"). Where do you begin?  The
first place is with someone familiar with record contracts.   This is usually an entertainment attorney.

Often, a band will be aware of and have already negotiated the "deal points" prior to retaining independent
counsel on their behalf.  Deal points are the basics of the contract: the advance, number of albums and
royalty rate. However, the problem is in the details.

In all record contracts, you will be signing an exclusive agreement. This means that you will not be able to
record for anyone else other than the record company during the "term" of your contract. The term is how
long the contract lasts. Contrary to popular belief, record companies do not sign you and guarantee you seven
albums. It may be a seven album deal, but nothing obligates the label to record seven albums. The seven
albums means that the record label has the option to record seven albums. Typically, a record company will
record one album and see how it does. If it sells well, they will exercise their option to record a second album.
If the first album does not do well, the label usually drops you. Record companies require long term option
contracts because if the band does do well, the label wants to make sure that the band stays with their
company. Since they invested so much and signed the band in the first place, they want to be able to share
the success of the band over a long period of time. For example, REM recently finished out the last of their
options with their record company. REM's new contract guarantees a $10 million advance per album in the
future. Try getting that advance for your first contract! It rarely happens. Finally, the "territory" of most
contracts is world-wide meaning that the record company has exclusive rights to your services as a band
throughout the world.

I find that almost all bands initially form to make music, as opposed to make money. Think back to when
you began, it was for the love of music and not money that was the motivating factor. However, when it comes
to a record contract, it is about money. A record company puts a record out to make money. Creativity and
integrity play a part, but it is a financial relationship.

In many contracts, the financial terms will run over 15 pages. The rule in record contracts is what the record
company gives you with one hand, it takes away with the other. The fundamental touchstone of record



contracts are "points." Points refer to how many percentage points a band will receive as their royalty rate.
On a major label, this will run between 10 and 15 percent and typically 9 to 12 percent on a smaller label.
The percent royalty rate is just the beginning however. The first question you should ask is, "a percentage
of what?"

Generally, the royalty rate is based on a percentage of the standard retail selling price. You will get your full
royalty rate for each full price CD or tape you sell through normal retail channels. Normal retail channels
are usually record stores like Tower Records or Sam Goody. What about other places you sell your CD's?
Record companies will pay you a fraction of your royalty rate for sales not through normal retail channels.
For example, you may receive 75% of your royalty rate for sales outside the United States, 60% of your
royalty rate for CD's sold below standard retail price (i.e. albums sold at a discount) and 50% of your royalty
rate for sales through record clubs. In fact, most of your CD's will not be sold through normal retail
channels. Although you may have a 12% royalty rate, you will only get a 6% royalty rate on record club
sales. Confused yet?

Record companies try to make the royalty rate paid to artists as attractive as possible. They may give you
a generous royalty rate. However, in addition to the reduced royalty rate on CD's sold outside normal retail
channels, there are also many reductions in your royalty rate. I said that the financial terms are often 15
pages or more. Well, your royalty rate is on the first page and the remaining pages are all the reductions. It
is impossible to determine how much a band will get for selling a CD without a calculator. When I represent
a band negotiating a record contract, I sit down with them and show them the calculations to determine how
much (or little) they will receive for each CD and tape sold.

There are entire chapters in books written about all the various deductions. I will mention but a few here.
First, you get no royalties on records given away free for promotional purposes. A large deduction is the
so-called "packaging" deduction. The theory behind this deduction is that the band pays for the packaging
of the CD and tape. Typically, these deductions range from 15 to 30 percent of your royalty rate. In effect,
a 12% royalty rate and a 25% packaging deduction lowers your rate to 9%. In addition, your royalty rate
is often an "all-in" royalty rate which means that you must pay the producer out of your royalties. Typically,
a producer will take 3 points (3%) which lowers your royalty rate even further. Your royalty rate is
meaningless unless it is viewed in the context of all the deductions. A band can expect an average of $1.00 in
royalties for each full-priced ($16.98) CD sold through normal retail channels.

Did I say the band was going to actually receive royalties? Not so fast. The other major concept involved in
record contracts is the term "recoupment". Recoupment is a fancy word for pay back. Record companies
expend a lot of money on bands. They pay for all the studio time, give the band an advance, promote the
band, etc. All of this money is a loan to the band which the band must pay back. This is recoupment. The
band pays back the record label out of their royalties. For example, if a major label spends $250,000 to record
an album, the band must make over $250,000 in royalties until they receive their first royalty check. Once
a band sells enough records to pay back the amount to the record label, the band has recouped and will
receive royalties on future record sales. Approximately 80% of albums never reach this point which means
that most bands NEVER receive any royalty checks. Do the math yourself, if you owe the record company
$250,000 and you make $1.00 per CD, that is a quarter of a million CD's you must sell before you collect
royalties. The one redeeming feature is if the band does not sell enough CD's to recoup, they don't have to
pay the record company back. It does not come out of the band's personal pocketbook.

There are other places a band can make money when they have a record out other than royalties. In past
articles, I have discussed publishing. There is also money from live personal performances (concerts). This
is money that the band gets to keep-most of the time that is. Some record company contracts, particularly
small independent labels who cannot afford to lose as much money as the major labels, allow the label to



recoup money from other sources, such as publishing. Although this should be called robbery, the practice
actually has a name and is called "cross-collateralization". This term means the band will not receive ANY
money until the label gets paid back, i.e. the band is recouped. Of course, you don't need to sell as many
albums to become recouped on an independent label, but this can come as quite a shock.

Now for the topic everyone asks about: "How much is my advance?" Not surprisingly, this question is also
not as simple as it seems. In the past, record labels would sign a band and write a check to the band as a
signing bonus and then pay and record an album. Some bands abused this and went over-budget on
recording, much to the record company's dissatisfaction. To remedy this abuse, record companies developed
the "recording fund." The recording fund is the recording budget AND the advance rolled into one. The
contract states that you have one lump sum to record your album, and if you are under-budget, anything left
over is your advance. If you want to stay at the Ritz and waste time in the studio, that means less money for
you for your advance. This has proved a marvelous incentive for bands to be efficient in the studio.

How much of an advance is good? Once again, this depends on the label and the circumstances of your
signing. Generally speaking, the larger the label, the more of an advance you should expect. In addition, the
more interest in the band, the higher the price becomes. However, is a large advance always the best? There
is much disagreement on this issue. Keep in mind, the more money you get as an advance, the more money
you have to pay back (remember recoupment?) before you receive royalties. If you take a huge advance and
your album does not live up to expectations, a label may be quicker to drop you and cut its losses. On the
other hand, most bands who sign record contracts never reach recoupment so the advance may be the only
money they ever get from the label so why not take as much as possible? There is no right or wrong answer
to the size of the advance and I try to get a sense from my clients as to their feelings. Some have a "show me
the money" attitude and others think about longevity within the industry.

These are a few of the main points in record contracts. Often, a contract will be over 40 pages long. Needless
to say, there is a lot more in there than I have had a chance to get into. However, I hope this column has given
you a better sense of how record contracts operate. Don't think that you have finally "made it" simply
because you get offered a record contract. Often, it is a deal with the devil. There are many attendant
drawbacks to signing a record contract. Most importantly, however, is to have someone knowledgeable about
record contracts negotiate the agreement on your behalf. Record contracts are routinely negotiated. A slight
change in wording here and there can have a huge financial impact for a band.

   



EXHIBIT - K













EXHIBIT - L



1            Initials: _____ _____ 

EXCLUSIVE ARTIST RECORDING AGREEMENT

This Agreement made and entered into as of this ___________________ (__) day of ______,
200___, by and between ONE-O-CLOCK ENTERTAINMENT GROUP, L.L.C., (hereinafter
"Company"), and ________________, individually (or as any group) p/k/a
______________________, a/k/a ____________________, (hereinafter "Artist").

WHEREAS, Artist wishes to render exclusive services to Company as recording artist and
Company wishes to produce recordings by Artist with a view toward exploiting, distributing and
marketing records, compact disks, and all other medium, including but not limited to digital formats
and other, on any world wide medium, including Internet,

NOW, THEREFORE, in consideration of the premises, it is hereby agreed as follows:

1. Company hereby engages Artist to render such services as it may require in the production
and recording of records and Artist hereby accepts such engagement and agrees to render such
services exclusively to Company for an Initial Period commencing on the date first written above
and terminating two (2) years following the date Company receives “completed” master(s) as
hereinafter defined, plus the additional period or periods, if any, by which such Initial Period may
be extended through Company's exercise of one or more of the options granted to Company herein.
The Initial Period as same may be extended is hereinafter called the "Term". Artist shall not be
permitted to exercise any of the rights granted to Company in this agreement without the express
written consent of Company.

2. Artist hereby grants to Company five (5) consecutive separate options to extend the Term
for further periods of One (1) year each ("Option Periods"), each upon the same terms and conditions
applicable to the Initial Period, except as otherwise hereinafter set forth. The Initial Period and every
Option Period for which Company has exercised its option are hereinafter sometimes referred to
together as the "Term". Each such Option Period shall begin automatically upon the expiration of
the prior period, unless Company sends written notice to Artist of Company's intention not to
exercise such option at least thirty (30) days prior to such expiration.

3. In the event that Company decides to release records itself and not enter into an Agreement
with a distributing company, which would have provided, among other things, for the distribution
of records derived from Master Recordings made herein (the "Distribution Agreement"), within two
(2) years of the date Company receives “completed” master(s) as hereinafter defined, and Company
has not released, through independent distribution channels, at least a Single, then, the Term of this
Agreement shall automatically terminate. If, however, Company has received a bona fide offer to
enter into an agreement with a DRC (the Distributing Record Company or "DRC") within two (2)
years of the date Company receives “completed” master(s) as hereinafter defined, Company shall
have a reasonable period of time to complete said negotiations and, if an agreement is reached, this
Agreement shall not terminate. Said reasonable time shall not exceed six (6) months.

4. (a) Company and Artist acknowledge that Company plans to enter into a royalty
agreement (as opposed to a so-called "Pressing and Distribution Agreement") with an established
phonograph record/distribution company (the Distributing Record Company or "DRC") whereby
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Company delivers Artist's recordings to the DRC for release on the DRC's label (the "Distribution
Agreement"). In this regard, and notwithstanding anything to the contrary contained in Paragraphs
1 and 2 or any other relevant Paragraphs of this Agreement, the Initial Period and each Option Period
of this Agreement shall be deemed extended so to expire thirty (30) days after the date that the
respective period of the  Record Company Agreement expires, provided that in no event shall the
term of this Agreement be extended pursuant to this Paragraph 4 so as to exceed seven (7) years in
length.

(b)  If Company deems it is unable to secure an agreement with an established DRC,
or if Company chooses to independently release records or singles on its own,  it may, as an
alternative, elect to enter into a pressing and distribution agreement with another company, or finally
it may elect to release the record itself, independently. All alternatives are subject to the same time
and term restrictions in this agreement. 

(c) Upon the signing of the agreement both Company and Artist understand and agree
that Company will begin this contractual relationship with Artist by independently releasing, if it so
chooses, one or more singles as hereinafter defined to garner some interest in the Artist with the
public and attempt to establish a market for the Artist. Once the Artist becomes established to some
extent, Company may then wish to release full recordings, CD’s, Cassettes, Video’s etc... of the
Artist as would be done in the normal course of the recording industry, subject to the terms of this
agreement. Company alone holds these exclusive options.

5. In the event Company does enter into a Distribution Agreement, and in the event that said
Distribution Agreement shall expire or be terminated prior to the date on which this Agreement
would expire if all the options pursuant to Paragraphs 1 or 2 hereof were exercised, then Company
shall have the right to enter into subsequent Distribution Agreements or maintain independent and
act in said capacity above; and if a subsequent DRC requires a term commitment from Company
which would cause this Agreement to exceed the Initial Period of two (2) years and the five (5)
Option Periods of one (1) year each, then this Agreement shall be deemed to be extended so as to
expire upon the expiration or termination of such subsequent Distribution Agreement (with the
addition of applicable option periods), provided that in no event shall the term of this Agreement be
extended pursuant to this Paragraph 5 so as to exceed seven (7) years in length.

6. (a) During the Term Artist agrees to perform for the recording of Sides, embodying
Compositions not heretofore recorded by Artist, in recording studios chosen by Company, at such
times as Company may designate or approve, and Company agrees to record Artist's performances.
Company shall have the right and opportunity to have representatives attend each recording session.
The Compositions to be recorded shall be chosen or agreed upon by the Company and each recording
shall be subject to Company's approval as commercially satisfactory for the manufacture and sale
of phonograph records. Upon the request of Company, Artist shall re-record any Composition until
a commercially satisfactory master record shall have been obtained. Should Artist fail to appear at
any recording session of which Artist has been given reasonable notice for any reason, the minimum
recording obligation provided for in sub-paragraph (b) below for the Initial Period may, at
Company's option, be reduced by the number of Sides which were scheduled to have been recorded
at such session, and Company shall have the right to charge any of its out-of-pocket expenses in
respect of such session against Artist's royalties if and when earned.
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If royalties are never earned, Company reserves the right to bill and charge Artist
personally for these and other expenses later discussed.  Artist acknowledges and accepts joint and
several personal responsibility to pay back all costs and expenses paid by Company to or for Artist
if this agreement does not provide for enough economic gain for Company to recoup those costs and
expenses, including advances.  Therefore, Artist understands that not only are any and all costs and
expenses recoupable by Company but they are also returnable to Company upon demand as if same
were a loan.  This contingency applies to each and every paragraph of this agreement whether
mentioned specifically or not. 

(b) During each period of the Term, Company shall request and Artist shall perform
for the recording of a minimum of a single in the beginning as explained in paragraph 4(c) above,
and thereafter a minimum of two (2) Sides. It is agreed that the foregoing is a minimum and that
during each period of the Term, Company may request, and upon such request Artist shall perform
for, the recording of such number of additional Sides as Company may request, but no more than
shall be sufficient for two (2) LP's.

(c) Notwithstanding anything to the contrary contained in this Agreement, Company
shall have no less than one hundred and fifty (150) days following the date of completion of and
acceptance by Company in accordance with all of the terms and conditions of this Agreement of all
of the masters required to be recorded and completed during any contract Period within which to
exercise its immediately succeeding option to extend the Term pursuant to Paragraph 2 hereof and
the then current Period of the Term and the dates for the exercise by Company of its options to
extend the Term pursuant to Paragraph 2 hereof and the date(s) of commencement of subsequent
Option Periods shall be deemed extended accordingly.

(d) Upon receipt of invoices therefor, Company agrees to pay all recording costs
actually incurred in the production of the masters required to be recorded and delivered hereunder,
provided such costs have been approved by Company in writing. All recording costs incurred in
excess of the budget approved by Company shall be Artist's sole responsibility and Artist hereby
agrees to forthwith pay and discharge all such excess costs. In the event Company agrees to pay any
such excess costs on Artist's behalf, Artist shall, upon demand, reimburse Company for such excess
costs or in lieu of requesting reimbursement, Company may deduct such excess costs from any and
all monies due to Artist under this agreement. All recording costs paid by Company pursuant to this
sub-paragraph 6(d) shall be advances against and recoupable by Company out of all royalties
becoming payable to Artist pursuant to this or any other agreement between Artist and Company or
its affiliates and or treated as a loan pursuant to 6 (a) above.

(e) Company may also choose, instead of recording new product on the Artist, to
acquire all the rights to recordings/masters that were recorded by Artist at any time before the date
of this agreement.  If Company does so, which is its complete right to do and Artist hereby grants
Company the right to do same whenever that ability is within the province of the Artist, Company
may elect to release or re-release, repackage, alter, work with, change or modify this product, master,
sides or recordings under Companies name and record label. Artist hereby releases and grants to
Company each and every and all rights, ownership, title, and authority, it holds or may have once
held, individually, jointly, or as a business member or entity, in said previous recorded product, and
agrees to deliver the masters, dat and any other format existing upon the signing of this agreement,
and all accompanying materials, to Company upon the signing of this agreement.  Artist understands
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that all these previously recorded masters, sides, recordings, etc... will totally and completely become
the sole and exclusive property of Company in perpetuity, to exploit as Company wills, pursuant to
the compensation clauses in this agreement to Artist, subject to no other persons, firms, companies,
or any other entities, contracts or claims, for Company to do with as it wishes. Company takes these
previous works free and clear from all past dealings and ownerships and title to same and all rights
accompanying same are transferred forever to Company and Artist hereby indemnifies Company
against harm caused by any third parties claim to these rights at any time. These previous recordings,
works, songs, sides, masters, etc... shall be defined as “delivered”, “written” or “recorded”, during
the term of this agreement, for purposes of this agreement. 

7. All Sides recorded during the Term and all derivatives manufactured therefrom, together
with the performances embodied thereon, including those materials discussed in 6(e) above, shall,
from the inception of their creation, be entirely and forever the property of Company, for the
territory, free from any claims whatsoever by Artist or any person, firm or corporation deriving any
rights or interests from Artist; and Company shall have the right to copyright the Sides in Company's
name as the owner thereof and to secure any and all renewals of such copyright. Without limiting
the generality of the foregoing, Company and/or its subsidiaries, affiliates, assignees and licensees,
shall have the exclusive and unlimited right to all the products of the services of Artist hereunder,
including, but not limited to, the exclusive and unlimited right throughout the world: 

(a) To manufacture, produce, advertise, publicize, sell, distribute, lease, license, or
otherwise use or dispose of the Sides and phonograph records and other reproductions embodying
the Sides in any or all fields of use, by any method now or hereafter known, upon such terms and
conditions as Company may elect or, in its sole discretion, to refrain therefrom;

(b) To use and publish and to permit others to use and publish the name, professional
name (including any professional name heretofore or hereafter adopted by Artist), photographs and
likeness of Artist and biographical material concerning the Artist, for advertising, purposes of trade
and otherwise without restriction in connection with the phonograph records made pursuant hereto.
If, after signing this Agreement, the Artist’s name is changed to a new name not now known,
Company will have the right to use the new name in connection with the release and advertising of
any recordings associated with this Agreement;

(c) To release derivatives of any one or more of the Sides on any medium or device
now or hereafter known, under any name, trademark or label which Company and/or its subsidiaries,
affiliates, assignees and licensees may from time to time elect;

(d) To perform the Sides publicly and to permit the public performance thereof by
means of radio broadcast, television and/or by any method now or hereafter known;

(e) To incorporate without cost to Artist, from time to time, in phonograph records
to be made hereunder, instrumentations, orchestrations and arrangements owned by Artist of
Compositions to be recorded hereunder;

(f) To obtain copyrights and renewals thereof in sound recordings recorded by Artist
during the Term, including those materials discussed in 6(e) above, in Company's name as owner
and employer-for-hire of such sound recordings or to allow Company's assigns, to obtain such
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Copyrights and renewals.

8. Artist warrants and agrees that:

(a) During the Term, Artist shall not perform for the purpose of making records for
anyone other than Company, or for distribution, in the Territory and Artist shall not authorize the use
of Artist's name, likeness or other identification for the purpose of distributing, selling, advertising
or exploiting records for anyone other than Company in the Territory.

(b) Artist shall not perform any selection recorded hereunder for the purpose of
making records for anyone other than Company for distribution in the Territory (i) for a period of
ten (10) years after the initial date of release of the respective record containing such selection or (ii)
for a period of five (5) years after the expiration or other termination of this Agreement, whichever
is later ("Re-recording Restriction").

(c) Should Artist make any sound recording during the Term for motion pictures,
television, electrical transcriptions or any other medium or should Artist after the Term perform for
any such purpose any selection recorded hereunder to which the Re-recording Restriction then
applies, Artist will do so only pursuant to a written agreement prohibiting the use of such recordings,
directly or indirectly, for any or all fields of home use, by any method now or hereafter known, but
not without express written consent of the Company. Artist shall furnish to Company a copy of the
provisions of any such contract relating to the foregoing.

(d) Should Artist so perform or should a licensed or consented to use of Artist's
Identification by any one or more third parties occur in connection with any such Composition
during the period referred to above, then in addition to any of Company's other rights or remedies,
Company shall have no further obligation to pay royalties to Artist which otherwise would accrue
to Artist hereunder for sales of records which contain Artist's performance of such Composition.

9. Artist recognizes that the sale of records is speculative and agrees that the judgment of
Company with regard to any matter affecting the sale, distribution or exploitation of such records
shall be binding and conclusive upon Artist. Nothing contained in this Agreement shall obligate
Company to make, sell, license, or distribute records manufactured from masters delivered
hereunder.

10. All monies paid to Artist or on behalf of Artist or to or on behalf of any person, firm or
corporation representing Artist, other than royalties payable pursuant to Paragraph 12 of this
Agreement, shall constitute advances recoupable by Company from any monies payable to Artist
under this or any other agreement between Artist and Company or its affiliates, unless Company
shall otherwise consent in writing. Same shall also constitute a loan as set for the in paragraph 6(a)
above.

11. (a) Each master delivered hereunder shall be produced by a producer selected or
approved by Company. Artist shall participate in decision-making discussions regarding choice of
music, producers, arrangements, etc. as necessary under this Agreement. However, it is fully
understood by Artist that if Artist and Company are unable to agree, all final decision making
authority rests with Company. The base royalty rate of individual producers of any Masters
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hereunder shall be deemed to be three (3%) percent of the suggested retail list price computed,
reduced, adjusted and prorated in the same manner as Artist's royalties are computed, reduced,
adjusted and prorated, calculated from the first record sold. This three (3%) percent shall come out
of the Artist’s percentage as set forth below, and not from Company.

(b) In the event Artist seeks to obtain the services of a Personal Manager for his
career, during the Term of this Agreement, the manager must be one that is mutually agreed to by
the parties hereto.

12. Conditioned upon Artist's full and faithful performance of each and all of the terms
hereof, Company shall pay to Artist the following royalties for the sale by Company, its assigns or
licensees in respect of phonograph records derived from the Sides subject to this Agreement:

(a) Ten  (10%) percent of any and all net royalty payments received by Company for
records sold under the this agreement in connection with the Masters produced hereunder, for one
hundred (100%) percent of records sold which are paid for and not returned. This royalty rate shall
be based on ninety (90%) percent of records sold which are paid for and not returned if Company
is accounted to on the basis of ninety (90%) percent (rather than one hundred (100%) percent) of
records sold by any DRC, if one is contracted with at the time. Company shall, however, use its best
efforts to cause said DRC to pay royalties on the basis of one hundred (100%) percent of records
sold. Net royalties are as defined in Paragraph 32 of this Agreement.

(b) As to masters embodying performances of Artist together with the performances
of another artist or artists, the royalty rate otherwise payable hereunder with respect to sales of any
record derived from any such master and the recording costs and/or advances otherwise payable by
Company hereunder with respect to any such master shall be prorated by multiplying such royalty
rate or recording costs and/or advances by a fraction, the numerator of which is one and the
denominator of which is the total number of artists whose performances are embodied on each
master.

(c) No royalties shall be payable to Artist unless and until Company has recouped all
Recording Costs and each and every other cost and or expense, and Advances from the royalties
payable to Artist under this or any other agreement between Artist and Company or its affiliates.

13. In the event Company elects not to distribute records recorded hereunder pursuant to a
Distribution Agreement with a DRC in any particular territory, but elects to act as a so-called
"manufacturer", the royalties payable, and related provisions applicable to Artist shall be as follows:

(a) (i) During the Initial Period a royalty of ten (10%) percent in respect to retail
sales in the United States of records derived from masters required to be recorded and/or delivered
during the Term;

(ii) During the first Option Period and all subsequent Option Periods a royalty
of twelve (12%) percent in respect of retail sales in the United States of records derived from masters
required to be recorded and delivered during the Term;

(iii) The royalty rate hereinabove set forth in subparagraph 13(a)(i) and (ii)
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shall be hereinafter referred to as the applicable "Basic U.S. Rate".

(b) (i) A royalty of one-half (Ω) of the then applicable Basic U.S. Rate shall be
paid in respect of retail sales outside the United States of records derived from masters required to
be recorded and delivered during the Term;

(ii) The royalty rate hereinabove set forth in subparagraph 13(b)(i) shall be
hereinafter referred to as the "Basic Foreign Rate".

(iii) Royalties in respect of sales of records outside the United States shall be
computed in the same national currency as Company is accounted to by its licensees and shall be
paid to Artist at the same rate of exchange as Company is paid. It is understood that such royalties
will not be due and payable until payment thereof is received by Company in the United States of
America. In the event Company is unable to receive payment in United States dollars in the United
States due to governmental regulations or other hold up from any source, royalties therefor shall not
be credited to Artist's account during the continuance of such inability except that (i) if any
accounting rendered to Artist hereunder during the continuance of such inability shows Artist's
account to be in credit position, Company will, after Artist's request and at Artist's expense, if
Company is able to do so, deposit such royalties to Artist's credit in the applicable foreign currency
in a foreign depository, or (ii) if the royalties not credited to Artist's account exceed the amount, if
any, by which Artist's account is a debit position, then Company will, after Artist's request and at
Artist's expense, and if Company is able to do so, deposit such excess royalties to Artist's credit in
the applicable foreign currency in a foreign depository. Deposits as aforesaid shall fulfill Company's
obligations under this Agreement as to record sales to which such royalty payments are applicable.

(c) With respect to records sold (i) through any direct mail or mail order distribution
method, including, without limitation, record club distribution, (ii) by distribution through retail
outlets in conjunction with special advertisements on radio or television or any internet or the like,
application, or (iii) by any combination of the methods set forth above, the royalty payable in
connection therewith shall be (i) one-half (Ω) of Company's net earned royalty receipts in respect of
reported sales through such channels or (ii) one-half (Ω) of the Basic U.S. Rate or the Basic Foreign
Rate, as the case may be, whichever of (i) or (ii) is less. No royalties shall be payable with respect
to records given away as "bonus" or "free" records as a result of joining a record club or plan or of
purchasing a required number of records or with respect to records received by members of any such
club operation either in an introductory offer in connection with joining such club or upon
recommending that another join such club operation.

(d) With respect to sales of LP's on which the retail list price is at least Two ($2.00)
Dollars less (or the equivalent in foreign currency with respect to sales outside the United States)
than Company's or its licensee(s)' then current retail list price for "top-line" LP's, the royalty rate
shall be one-half (Ω) the Basic U.S. Rate or Basic Foreign Rate, as the case may be.

(e) The royalty rate payable for records sold to the United States government, its
subdivisions, departments and agencies, and to educational institutions and libraries shall be one-half
(Ω) of the Basic U.S. Rate and shall be based upon the retail list price (Post Exchange list price
where applicable) of such records.
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(f) the royalty rate payable for records sold as "premiums" shall be one-half (Ω) the
Basic U.S. Rate or Basic Foreign Rate, as the case may be, and the retail list price for such records
shall be deemed to be Company's actual sales price. It is understood that Company shall have the
right to use Artist's name or likeness in connection with any such "premium" record as an
endorsement of any product or service.

(g) The royalty rate payable for records sold in the form of Singles or "12-inch
singles", or CD singles or cassette singles, or MP3's or any other digital or other medium singles,
etc.., shall be one-half (Ω) the applicable royalty rate otherwise payable.

(h) As to records not consisting entirely of masters recorded and/or delivered
hereunder, the royalty rate otherwise payable to Artist hereunder with respect to sales of any such
record shall be prorated by multiplying such royalty rate by a fraction, the numerator of which is the
number of masters recorded and delivered hereunder embodied on such record and the denominator
of which is the total number of masters embodied thereon.

(i) As to masters embodying performances of Artist together with the performances
of another artist or artists, the royalty rate otherwise payable hereunder with respect to sales of any
record derived from any such master and the recording costs and/or advances otherwise payable by
Company hereunder with respect to any such master shall be prorated by multiplying such royalty
rate or recording costs and/or advances by a fraction, the numerator of which is one and the
denominator of which is the total number of artists whose performances are embodied on such
master.

(j) Company shall have the right to include or to license others to include any one or
more of the masters in promotional records on which such masters and other recordings are included
(with a limit of two (2) such masters per record), which promotional records are designed for sale
at a substantially lower price than the regular price of Company's LP's. No royalties shall be payable
on sales of such promotional records.

(k) No royalties shall be payable in respect of: (i) records given away or furnished on
a "no-charge" basis to "one-stops", rack jobbers, distributors or dealers, whether or not affiliated with
Company; (ii) records given away or sold at below stated wholesale prices for promotional purposes
to disc jockeys, record reviewers, radio and television stations and networks, motion picture
companies, music publishers, Company's employees, distributor, Artist or other customary recipients
of promotional records or for use on transportation facilities; (iii) records sold as scrap, salvage,
overstock or "cut-outs"; (iv) records sold below cost; (v) records released over internet or other world
wide digital medium by Company for free. No royalties shall be payable on any sales by Company
licensees or assigns until payment has been received by Company in the United States.

(l) As to records sold at a discount to "onestops", rack jobbers, distributors or dealers,
whether or not affiliated with Company, in lieu of the records given away or furnished on a
"no-charge" basis as provided in subparagraph 12(k)(i) above, the applicable royalty rate otherwise
payable hereunder with respect to such records shall be reduced in the proportion that said discount
wholesale price bears to the usual stated wholesale price.

(m) The royalty rates provided for in this Paragraph 13 shall be applied against the
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retail list price (less Company's container/packaging deductions, excise taxes, duties and other
applicable taxes) for one hundred percent (100%) of records sold which are paid for and not
returned. The retail list price for records sold in the United States shall be the manufacturer's
suggested retail price in the United States except that the retail list price for a "12-inch single" shall
be deemed to be twice the manufacturers suggested retail list price for Singles and the retail list price
for compact discs shall be deemed to be the manufacturer's suggested retail list price for CD's. For
records sold outside the United States, the retail list price shall be the manufacturers suggested retail
price in the country of manufacture or sale, as Company is paid. In those countries where a
manufacturers suggested list price is not utilized or permitted, the generally accepted retail price shall
be utilized. In computing sales, Company shall have the right to deduct all returns made at any time
and for any reason. Regardless of the above, the SRLP of any format sold will be the standard SRLP
in the music industry at the time of sale. Notwithstanding the aforementioned, if Company sells
records for less than the SRLP, it is the actual sale price on which all royalties will be based.

(n) Company's container deductions shall be a sum equal to ten (10%) percent of the
retail list price for records in disc form, fifteen (15%) percent of the retail list price for LP's in disc
form in "doublefold" album jackets or covers or in album jackets which contain an insert or any other
special elements, and twenty (20%) percent of the retail list price for pre-recorded tape, compact disc
and cartridge boxes or containers, or any other form of package, container or box other than as
described herein or any other medium.

14. Notwithstanding anything to the contrary contained within this Exclusive Artist
Recording Agreement, in the event Company obtains a Distribution Agreement with regard to
Masters recorded by Artist under this Agreement, then the terms and conditions, other than those
relating to royalty rates, contained in such Distribution Agreement relating to the Artist, including,
without limitation the number of Master recordings to be delivered, the time of delivery of such
Master recordings, the term of such agreement, the amount of mechanical royalties that will be paid
by the DRC, packaging deductions to be charged, the manner in which royalties are accounted to
Company and the time and method of such royalty accountings, free good provisions, foreign
deductions, suspension or extension of the term due to Artistes refusal or failure to perform, any
release requirements and re-recording restrictions, shall be deemed to be contained and embodied
in this Agreement and Artist agrees to abide by such terms and conditions as if, where applicable,
they were so contained in this Agreement. (It is understood that in such event, references in the
Distribution Agreement to the DRC shall be deemed to be to Company and references to Company
in such Major Record Company Agreement shall be deemed to be to Artist).

15. Accountings as to royalties payable hereunder shall be made by Company to Artist
semi-annually within the sixty (60) days following the accounting by the DRC to Company, together
with payment of accrued royalties, if any, earned by Artist during the preceding half year if said DRC
is being used. If not, then same time period applies from Company to Artist. No statements need to
be rendered for any such semi-annual period after the expiration of the Term hereof for which there
are no sales of records derived from masters hereunder. All payments shall be made to the order of
Artist and shall be sent to Artist at the address as indicated below. Company may maintain
reasonable reserves to provide for returns of records sold hereunder. Royalties are paid only after full
recoupment/repayment is completed. 

Artist shall be deemed to have consented to all accountings rendered by Company
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hereunder and said accountings shall be binding upon Artist and not subject to any objection by
Artist for any reason unless specific objection, in writing, stating the basis thereof, is given to
Company within two (2) months after the date rendered, and after such written objection, unless suit
is instituted within six (6) months after the date upon which Company notifies Artist that it denies
the validity of the objection.

16. Artist shall have the right to appoint a certified public accountant or attorney, who is not
then currently engaged in an outstanding audit of Company, to inspect the books and records of
Company insofar as the same pertain to the subject matter of this agreement; provided, however, that
such inspection shall take place only upon reasonable notice (30 days), not more frequently than once
in any calendar year during which Artist receives a statement, shall take place at Company's office
during normal business hours, shall be for a reasonable duration and at the sole expense of Artist.

17. (a) Company shall be responsible for payment of mechanical copyright royalties for
the United States directly to the copyright proprietors of the selections embodied in the Masters.
Artist shall cause the copyright proprietors to issue to Company mechanical licenses for the United
States for all selections embodied in Masters delivered hereunder which are first recordings. Such
mechanical licenses except as to "Controlled Compositions (as hereinafter defined) shall be at rates
and upon terms no less favorable to Company than those contained in the then-current standard
mechanical license issued by The Harry Fox Agency, Inc. The licenses shall name Company as
licensee and copies thereof shall be delivered to Company concurrently with the delivery to
Company of the Masters to which they relate.

(b) All musical compositions or material written or delivered, including those items
detailed in section 6(e) above, during the Term of this Agreement or recorded pursuant to this
Agreement which are written or composed, in whole or in part by Artist or any individual member
of Artist or which are owned or controlled, directly or indirectly, in whole or in part, by Artist or any
individual member of Artist (herein called "Controlled Compositions") shall be and are hereby
licensed to Company for the United States at the statutory royalty rate then in affect, per selection.
Notwithstanding the foregoing, the maximum aggregate mechanical royalty rate which Company
shall be required to pay in respect of any Single, "l2-inch" single or LP hereunder, regardless of the
total number of all compositions contained therein, shall not exceed twice the statutory royalty rate.
In this connection, it is specifically understood that in the event that any Single, "12-inch" single or
LP contains other compositions in addition to the Controlled Compositions and the aggregate
mechanical royalty rate for said Single, "12-inch" single or LP shall exceed the applicable rate
provided in this Paragraph 12, the aggregate rate for the Controlled Compositions contained thereon
shall be reduced by the aforesaid excess over said applicable rate. Additionally, Company shall have
the right with respect to any Single, "12-inch" single or LP, the aggregate mechanical royalty rate
for which exceeds the applicable rate provided in this Paragraph 12 to deduct such excess payable
thereon from any and all monies payable to Artist pursuant to this Agreement. In the event the U.S.
Copyright Act is hereafter amended to provide for an increase in the compulsory mechanical license
rate, then with respect only to Controlled Compositions embodied on masters on which recording
was commenced after the effective date of such amendment, (A) the per selection royalty rate for LPs
solely embodying said masters shall be increased to seventy-five (75%) percent of the new minimum
per selection statutory copyright royalty rate without regard to playing time and (B) the maximum
aggregate royalty rate for LPs solely embodying said masters shall not exceed five (5) times the per
selection rate set forth in Paragraph 16 (A) hereof. All mechanical royalties payable hereunder shall
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be paid on the basis of net records sold hereunder for which royalties are payable to Artist pursuant
to this Agreement. Controlled Compositions which are arranged versions of any musical
compositions in the public domain, when furnished by Artist for recording hereunder, shall be free
of copyright royalties. Any assignment of the ownership or administration of copyright in any
Controlled Composition shall be made subject to the provisions hereof.

18. Artist hereby grants to Company seventy five (75%) percent of each and every
Controlled Composition written, delivered or recorded during the Term of this Agreement and Artist
agrees to execute an Exclusive Songwriter's Agreement and an Assignment of Copyright regarding
each such Controlled Composition to a publisher designated by Company or to Company itself,
granting exclusive administration rights to said designated publisher or Company, or its licensees
or assigns and granting ownership of the copyrights to the publisher designated by Company or
Company itself.

If Artist refuses or neglects to execute such Exclusive Songwriter's Agreement or such
Assignment of Copyright, it is hereby agreed that Artist shall be deemed to have executed an
assignment of each Composition written or recorded during the term of this agreement and/or
including but not limited to those on the assignment form attached hereto as Exhibit "A" and
Company is hereby granted a power of attorney to execute said assignment on Artist's behalf. Said
power of attorney is coupled with an interest and is irrevocable. Artist will not collaborate in the
writing or arranging of any Composition without Company's express written consent, unless such
person is free, jointly with Artist, to assign the rights in such Composition and agrees to do so if and
as required under this Paragraph. As used in this Paragraph, the word "Composition" means every
original musical work (music and/or lyrics) Artist writes or collaborates in writing during the Term
hereof. Pursuant to this Paragraph, the publisher designated by Company or Company itself, will
administer twenty five (25%) percent of the copyright in said Compositions and will own seventy
five (75%) percent of the copyright in said Compositions. Company shall have the right to copyright
the Compositions in its designated publisher's name or Company’s name, and to secure any and all
renewals of such copyright in the United States and throughout the world. Artist shall not administer
its twenty five (25%) percent at any time without the express written permission of Company.

19. Artist shall, upon Company's request, appear on dates and at film studios or other
locations designated by Company upon reasonable notice to Artist for the filming, taping or other
permanent fixation of audio-visual recordings of Artist's performances (each such recording referred
to as a "Video" herein). Company shall have the right, at Company's election, to utilize each Video
subject to the terms and conditions set forth herein below:

(a) Company shall consult with Artist with respect to the selection(s) to be embodied
in each Video and the general "concept" or "story" thereof.

(b) Company shall engage the producer, director and other production personnel for
each Video, and shall be responsible for and shall pay the production costs of each Video in an
amount not in excess of a budget to be established in advance by Company, after consultation with
Artist (the "Production Budget"). Artist shall be responsible for and shall pay the production costs
for each Video which are in excess of the Production Budget therefor if such excess is incurred as
a result of Artist's acts or omissions. Notwithstanding the foregoing, in the event that Company shall
pay any such excess production costs (which Company shall have no obligation to do), Artist shall
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promptly reimburse Company for such excess costs upon demand and, without limiting Company's
other rights and remedies in such event, Company may deduct an amount equal to such excess costs
from any monies payable by Company to Artist hereunder. All of the production costs in connection
with the Video shall be recoupable from record royalties payable to Artist hereunder, and/or
recoupable from Gross Video Receipts (hereinafter defined).

(i) Notwithstanding anything to the contrary contained herein, in respect of
Company's commercial exploitation of Videos Company shall credit Artist's royalty account
hereunder with ten (10%) percent of Company's Net Video Receipts (hereinafter defined). As used
herein, "commercial exploitation" of a Video means any use for which Company is paid monetary
consideration in excess of a reasonable reimbursement for transaction costs in connection with such
use, such as tape, copy costs, shipping, handling and insurance.

(ii) As used herein, the term "Gross Video Receipts" shall mean one hundred (100%)
percent of monies actually earned and received or credited to Company's account against advances
previously received by Company in the United States from the commercial exploitation of Videos;
provided, that monies actually received by Company shall be subject to adjustment for returns,
refunds, credits, settlements, allowances, rebates and discounts.

(iii) As used herein, the term "Net Video Receipts" shall mean Gross Video Receipts
less:

(A) All production costs (hereinafter defined) paid or incurred by Company
in connection with Videos and not theretofore recouped from record royalties pursuant to Paragraph
19(b) above;

(B) All distribution costs (hereinafter defined) paid or incurred by Company
in connection with Videos;

(C) Any and all payments required to be made to third parties, including,
without limitation, unions or guilds and publishers of compositions (but expressly excluding any
"Royalty Participant" as such term is hereinafter defined) in connection with the production and/or
exploitation of Videos; and

(D) All sales, gross receipts, foreign withholding, excise, use, value added,
personal property or similar taxes payable with respect to or arising out of the production or
exploitation of Videos; provided, however, in the event Company shall receive credit in the United
States in respect of any such taxes, Company shall credit to Artist's royalty account hereunder an
amount equal to that portion of such credit received by Company allocable to Artist's share of Net
Video Receipts hereunder.

(iv) As used herein, (A) "distribution costs" of Videos shall include all direct,
out-of-pocket costs paid or incurred by Company in connection with the marketing, advertising,
licensing or other distribution of Videos including Company's general overhead expenses, including,
without limitation, any distribution fee or sales commission charged by any third party acting as sales
agent or distributor of the Videos, advertising expenses, costs of videotape or other copies, shipping,
handling and insurance costs, etc...; and (B) "production costs" of Videos means all direct costs
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incurred in the production of Videos through the final 1-inch master tape or film or digital medium,
including, without limitation, all sums paid to or for third party production companies (including,
without limitation, payments to or for producers, directors, writers, associate producers and staff);
payments to or for technical crews (including without limitation, payments to or for camera, video,
audio, lighting and set construction crews and materials); location and police permits and fees
(including hall and studio rental); cartage; equipment rental; transportation costs, hotel expenses,
living expenses and per diems incurred in connection with location scouting and Artist's attendance,
attendance of other artists and all production personnel at pre-production, production and
post-production sessions for Videos and the preparation therefor; insurance premiums paid in
connection with the production of Videos; taxes; payments for tape, film or other stock; payments
for on-line and off-line editing, mixing, special effects, color correction, audio track transfer or
dubbing, title cards and similar functions; creation of one (1) 3/4-inch videocassette with SMPTE
code from the 1-inch master videotape or digital medium; payments to all extras, sidemen and other
persons appearing in Videos in respect of the production and use thereof; payments to any union or
guild or union or guild trustee or fund in respect of Videos; Internet distribution or home page
creation, and all other costs and expenses incurred with respect to Videos which are now or hereafter
generally recognized as production and/or distribution costs of audio-visual programs.

(vi) In the event Company couples Videos with videos which are not Videos
hereunder, the amounts otherwise includable in Gross Video Receipts hereunder with respect to such
coupled Videos shall be multiplied by a fraction, the numerator of which is the number of Videos
involved and the denominator of which is the aggregate number of videos (including Videos)
involved, and each selection embodied on each Video or video involved shall count as one (1) Video
or video for such purposes.

(c) Company shall be the sole owner of all worldwide rights in and to each Video
(including the worldwide copyrights therein and thereto) to the same extent that Company owns the
Masters. Company will have the exclusive right to manufacture Videograms of the Video and to rent,
sell, distribute, transfer, sublicense or otherwise deal in such Videograms under any trademarks,
trade names and labels; to exploit the Video by any means now or hereafter known or developed;
or to refrain from any such exploitation, throughout the world. As used herein, "Videograms" mean
Videocassettes, Videodiscs, compact laser discs, digital versatile discs, other digital means, or any
other devices, now or hereafter known or developed, that enable the Video to be perceived visually,
with or without sound, when used in combination with or as a part of a piece of electronic,
mechanical or other apparatus.

(d) Artist shall issue (or shall cause the music publishing companies having the right
to do so to issue) (i) worldwide, perpetual synchronization licenses, and (ii) perpetual licenses for
public performance in the United States (to the extent that ASCAP and BMI are unable to issue
same), to Company at no cost for the use of all Controlled Compositions in Videos effective as of
the commencement of production of the applicable Video (and Artist's execution of this agreement
shall constitute the issuance of such licenses by any music publishing company which is owned or
controlled by Artist or by any person owned or controlled by Artist). In the event that Artist shall fail
to cause any such music publishing company to issue any such license to Company, and if Company
shall thereupon pay any fee to such music publishing company in order to obtain any such license,
then Company shall have the right to deduct the amount of such license fee from any monies payable
to Artist hereunder.
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(e) Company shall have the right to use and allow others to use each Video for
advertising and promotional purposes with no payment to Artist or the Producer. As used herein,
"Advertising and promotional purposes" shall mean all uses for which Company receives no
monetary consideration from licensees in excess of a reasonable amount as reimbursement for
transaction costs incurred by Company in connection with such uses, such as tape, duplication costs,
shipping, handling and insurance costs.

(f) Company shall have the right to use and publish, and to permit others to use and
publish, Artist's name, likeness and biographical material concerning Artist in each Video and for
advertising and purposes of trade in connection with the Videos.

20. (a) In the event that Artist for any reason fails to timely fulfill any of its recording
commitments hereunder in accordance with the provisions of Paragraph 6, then, in addition to any
other rights or remedies which Company may have, Company shall have the right, upon written
notice to Artist at any time prior to the expiration of the then current Period, (i) to terminate this
Agreement without further obligation to Artist as to unrecorded or uncompleted masters, (ii) to
reduce the minimum number of masters required to be recorded and completed during the then
current Period to the number which have been timely recorded and completed during such Period,
or (iii) to extend the then current Period of the Term for the duration of such default plus one
hundred and fifty (150) days with the dates for the exercise by Company of its options to extend the
Term and the dates of commencement of subsequent Option Periods deemed extended accordingly.
Company's obligations hereunder shall be suspended for the duration of any such default. The
provisions of this subparagraph shall not result in an extension of the Term for a period in excess
of the period permitted by applicable law, if any, for the enforcement of personal services
agreements.

(b) Company reserves the right, at its election, to suspend the operation of this
Agreement for the duration of any of the following contingencies, if by reason of any such
contingency, it is materially hampered in the performance of its obligations under this Agreement
or its normal business operations are delayed or become impossible or commercially impracticable:
Act of God, fire, catastrophe, labor disagreement, acts of government, its agencies or officers, any
order, regulation, ruling or action of any labor union or association of artists, musicians, composers
or employees affecting Company or the industry in which it is engaged, delays in the delivery of
materials and supplies, by reason of sickness, injury, accident or refusal to work by the Artist, or any
other cause beyond Company's control. Any such suspension due to a labor controversy which
involves only Company shall be limited to a period of six (6) months. Such suspension shall last for
the duration of any such contingency. At Company's election, a period of time equal to the duration
of such suspension may be added at the end of the then current period of the Term, and such period
and the Term hereof shall be accordingly extended.

(c) If Artist's voice or Artist's ability to perform as an instrumentalist should be
medically diagnosed as materially or permanently impaired, then in addition to any other rights or
remedies which Company may have, Company shall have the right, upon written notice to Artist,
to terminate this Agreement and shall thereby be relieved of any liability in connection with
uncompleted masters.

21. Artist expressly acknowledges that Artist's services hereunder are of a special, unique and
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intellectual character which gives them peculiar value, and that in the event of a breach or threatened
breach by Artist of any term, condition or covenant hereof, Company will be caused immediate
irreparable injury. Artist expressly agrees that Company shall be entitled to injunctive and other
equitable relief, as permitted by law, to prevent a breach or threatened breach of this Agreement by
Artist, or any portion thereof, which relief shall be in addition to any other rights or remedies, for
damages or otherwise, available to Company.

22. (a) Artist warrants and represents that Artist is under no disability, restriction or
prohibition, whether contractual or otherwise, with respect to Artist's right to execute this Agreement
or Artist's rights to perform its terms and conditions. Without limiting the foregoing, Artist
specifically warrants and represents that no prior obligations, contracts or agreements of any kind
undertaken or entered into by Artist will interfere in any manner with the complete performance of
this Agreement by Company or Artist or with Artist's right to record any and all selections hereunder.
Artist warrants and represents that, there are now in existence no prior released or unreleased masters
embodying Artist's performances, except for those specified in section 6(e) above, and that neither
Artist nor any third party shall release nor authorize nor permit the release of such masters in the
Territory.

(b) Artist warrants and represents that no materials, or any use thereof, will violate
any law or infringe upon or violate the rights of any third party. "Materials", as used in this
subparagraph 22(b) shall include: (i) all Controlled Compositions, (ii) each name used by Artist, in
connection with masters recorded hereunder, and (iii) all other materials, ideas, other intellectual
properties or elements furnished or selected by Artist and contained in or used in connection with
any masters recorded hereunder or the packaging, sale, distribution, advertising, publicizing or other
exploitation thereof.

(c) Artist has the right to use Artist's name and professional name and grants to
Company during the Term the exclusive right to use and to allow others to use said names and any
professional name adopted by Artist for phonograph record, print and video purposes  and the
exclusive right to such use thereafter in connection with the recordings subject hereto; Artist
warrants and represents that Company's use of such names in accordance with the terms hereof will
not infringe upon the rights of any third party. Same is applicable with Artist's likeness.

(d) Artist agrees to and does hereby indemnify, save and hold Company harmless
from any and all loss and damage (including court costs and actual attorney's fees) arising out of,
connected with, or as a result of any inconsistency with, failure of, or breach or threatened breach
by Artist of any warranty, representation, agreement, undertaking or covenant contained in this
Agreement including, without limitation, any claims by any third party in connection with the
foregoing. In addition to any other rights or remedies Company may have by reason of any such
inconsistency, failure, breach, threatened breach or claim, Artist shall reimburse Company, on
demand, for any payment made by Company at any time after the date hereof with respect to any
loss, damage or liability resulting therefrom and in addition thereto Company shall have the right to
deduct from any and all monies otherwise payable to Artist hereunder or under any other agreement
between the parties hereto a sum(s) equal to such loss, damage and liability (including anticipated
and actual court costs and actual attorneys' fees). Company shall give Artist notice of any third party
claim to which the foregoing indemnity applies and Artist shall have the right to participate in the
defense of any such claim through counsel of Artist's own choice and at Artist's expense. Pending
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the determination of any such claim, Company may withhold payment of all monies hereunder in
any amount consistent with such claim.

23. Artist agrees that in all of Artist's endeavors in the entertainment field, Artist will exert
best efforts to be billed, advertised and described as a "______________________",
“______________________”, “___________________” and/or “______________________.”

24. During the Term, Artist warrants and represents that Artist may become and remain a
member in good standing of any labor union(s) with which the Company may at any time have
agreements lawfully requiring such union membership, including, but not limited to, the American
Federation of Musicians and the American Federation of Television and Radio Artists. 

25. (a) All notices to Artist may be served upon a principal or officer of Artist by letter,
by depositing the same, postage prepaid, by registered or certified mail, return receipt requested, in
any mail box, chute, or other receptacle authorized by the United States Postal Service for mail,
addressed to Artist at the address first below written.

(b) All notices to Company shall be in writing and shall be sent postage prepaid by
registered or certified mail, return receipt requested, and addressed to Company at Company address
below written with a simultaneous copy to Douglas C. Anton, Esq., 3 University Plaza Drive, Suite
Number 207, Hackensack, New Jersey 07601.

(c)  Notices will be deemed incomplete and invalid if not made in exact accordance
with the directions in paragraph 25 sub parts (a) & (b), above, including simultaneous attorney copy.

26. Any payments made to Artist for recording services, if at all, as well as all payments to
any other individuals rendering services in connection with the recording of Sides, all other payments
which are required to be made by Company pursuant to any applicable law or regulation or the
provisions of any collective bargaining agreement between Company and any union or guild
representing Artist or any such other individuals rendering services in connection with the recording
of the Sides (including, without limitation, payroll taxes and payments to union pension and welfare
funds), all amounts paid or incurred by Company for studio or hall rentals, tape, engineering, editing,
instrument rental and cartage, mastering, transportation, accommodations, immigration clearances,
and so-called "per diems" in respect of any individuals (including Artist) rendering services in
connection with the recording of the masters, together with any and all other Recording Costs paid
or incurred by Company in connection with the recording of the Sides shall be recoupable from
royalties earned by Artist hereunder or under any other agreement between Artist and Company or
its affiliates.  If no such monies exist from which to recoup, all the above are returnable in
accordance with paragraph 6 (a), above.

27. During the Term, Artist will from time to time, at Company's request, whenever the same
will not unreasonably interfere with other professional activities of Artist, appear for photography,
poster and cover art, etc., under the direction of Company or its nominees and will appear for
interviews with representatives of the communications media and Company's publicity personnel
and will perform other reasonable promotional services.

28. Wherever in this Agreement Artist's approval or consent is required, such approval or
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consent shall not be unreasonably withheld. Company may require Artist to formally give or
withhold such approval or consent by giving Artist written notice requesting same and by furnishing
Artist with the information or material in respect of which such approval or consent is sought. Artist
shall give Company written notice of approval or disapproval within three (3) days after such notice
is received by Artist. Artist shall not hinder nor delay the scheduled release of any record hereunder.
In the event of disapproval or no consent, the reasons therefor shall be stated. Failure to give such
notice to Company as aforesaid, or if same is unreasonable, it shall be deemed to be consent or
approval.

29.  Company and Artist acknowledge and understand that throughout the course of working
together in the contractual relationship established by this agreement, that for purposes of exploiting
the Artist under the terms of this agreement, it will be beneficial for the Company to utilize
merchandising marketing.  Artist hereby grants to Company, for the term of this agreement and any
extensions thereof, the sole and exclusive right to design, manufacture and sell, i.e., Merchandise,
the Artists name, likeness, persona etc.... in all of its possible forms, individually and as a group in
any and all areas of merchandising to include but not be limited to stickers, posters, tee-shirts, hats,
buttons, banners, clothing, digital means, and every other possible merchandise item, etc...   

(a)  Company may license these rights out to others from time to time for money or
for free, if for promotional purposes.

(b)  Company shall bare the cost of manufacturing and designing all materials related
to merchandising including shipping, boxing, printing, screening, duplicating, manufacturing and
producing the items. All these costs and expenses will be recoupable and/or returnable, depending
on the circumstances as detailed in paragraph 6(a) above, from any and all Gross Income or Gross
profits of Artist, no matter from what source. 

(c)  Once all moneys have been recouped by Company, after all expenses and costs
are paid, Artist will be paid ten percent (10%) of any and all net profits from the sale of merchandise
where profits are made. 

(d)  Nothing contained herein shall mean that Company must undertake
merchandising for the Artist. However, it is understood that Company alone has the sole and
exclusive right and no one else can merchandise for the Artist for pay or not, not even Artist, without
the express written consent of Company. 

30. (a) Artist shall cause any corporation, partnership, or other business entity which
Artist now owns or controls or may hereafter own or control or in which Artist has a direct or
indirect interest of any nature or sort, or which is directly or indirectly controlled by Artist or under
the common control of Artist and others (hereinafter "firm") and which firm has a right to Artist's
services, to enter into an agreement with Company on the same terms and conditions as contained
in this Agreement. Any agreement with such firm shall provide that such firm has a right to furnish
Artist's services on the same terms and conditions set forth in this Agreement and the firm shall
become a party to this Agreement. Artist shall personally guarantee the obligation of any such firm.
Any such firm must have written permission from Company to act in any capacity, directly or
indirectly for or on behalf of Artist.
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It is hereby acknowledged and agreed that Company shall have the sole and exclusive
right to be the production company of any and all members of any and all present and future musical
or other groups of which Artist is now or may hereafter become a member and any replacement
group therefor but only if such member(s) is a participant with Artist in gross or net receipts derived
from the services of Artist and such member(s) (collectively called "Group"). In furtherance of the
foregoing, it is further agreed that if Artist intends to form or to become part of a Group, Artist shall
inform all present and future members thereof of this Agreement and of the requirement that all such
members of the Group (or any replacement Group thereof) must execute an Agreement with
Company in this form. Artist shall immediately inform Company of the names and addresses of all
such prospective members of the Group, and shall immediately cause each such member of the
Group to execute an Exclusive Artist Recording Agreement with Company in this form and
containing the same terms and conditions as herein contained, and/or such other documents as
Company deems reasonably necessary or expedient to evidence or enforce its sole and exclusive
rights with respect to each such member of the Group. In the further event that at any time hereafter
a new member is intended to be added to any such Group as a replacement or substitute for or in
addition to Artist and/or any other then-current member of the Group (collectively the "replacement
member(s)"), Artist shall immediately inform any such prospective replacement member of this
Agreement and all of its terms and of Company's exclusive rights and shall immediately inform
Company of the name and address of any such prospective replacement member of the Group (or
any replacement Group therefor), and shall immediately cause any such prospective replacement
member to execute an Exclusive Artists Recording Agreement with Company in this form and
containing the same terms and conditions as herein contained (except those terms peculiar to Artist
hereunder), and/or such other documents and/or terms as Company deems reasonably necessary or
expedient to evidence or enforce its sole and exclusive rights with respect to each such replacement
member. Artist specifically agrees that Artist will not form or join any group unless such group and
each member thereof engages Company as its and their exclusive production company and each
member of such group executes a written agreement with Company in this form under the terms and
conditions herein contained (other than those particular terms applicable solely to Artist).

Company shall own the name of the group and any name any individual member may
use that is not his birth name. Company shall have the sole and exclusive right to trademark, for
Company, those names, at its own expense and the right to renew any such trademarks thereof.  If
any of the above mentioned names are already trademarked, Artist shall transfer complete ownership
in each, to Company for the consideration of $1.00 each.  Failure of Artist to transfer any existing
trademarks to Company, when requested to do so, means, and has the same effect, that Artist
consents to their immediate transfer and automatically acknowledges receipt of the consideration
listed above for each name. 

Each member of Artist and/or the Group acknowledges and agrees that the warranties
and representations made by Artist hereunder are joint and several. If for any reason any member
shall leave the Group, the leaving member shall not use the Group name or any other confusingly
similar name in any manner thereafter.

(b) In the event any individual member of the group shall, during the term hereof,
cease to be an actively performing member of the group (any such individual being hereinafter
sometimes referred to as a "Leaving Member"), Artist shall promptly give Company written notice
thereof by certified or registered mail, return receipt requested. Artist shall, at Company's election,
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designate a replacement member for such Leaving Member and Company shall have the right to
approve any such replacement member, which approval Company shall have the right to withhold
for any reason. Artist shall cause any such individual so approved by Company as a replacement
member to be bound by all of the terms and provisions of this Agreement, and Artist shall, upon
Company request, cause such individual to execute and deliver to Company such documents as
Company may deem necessary or expedient to evidence such individual's agreement to be so bound.
Pending such individual's execution and delivery to Company of any such documents, Company
shall have no obligation to pay Artist any amounts which would otherwise be payable to Artist
hereunder.

(c) Company shall have the irrevocable option to utilize the exclusive recording
services of any Leaving Member. Such option may be exercised by Company by written notice given
to such Leaving Member at Artist's address hereunder no later than one hundred and eighty (180)
days after the date upon which Company shall have received the written notice required to be served
by Artist pursuant to subparagraph (b). If Company shall so exercise such option with respect to any
such Leaving Member, such Leaving Member shall be deemed to have executed an exclusive
recording contract with Company pursuant to which such Leaving Member agrees to render his
exclusive recording services to Company on the same terms and provisions as are specified herein
for the Term of this Agreement, except as hereinafter provided:

(i) the term of Company's exclusive recording contract with such Leaving
Member shall be for an initial Contract Period (the "Initial Leaving Member Period"), commencing
as of the date of Company's written notice to him pursuant to subparagraph (c) above, and Company
shall have such number of separate irrevocable options for additional Contract Periods with respect
to such Leaving Member as equal the number of yet unexercised renewal Contract Periods remaining
hereunder pursuant to paragraph 2 above as of the date such individual shall have become a Leaving
Member, but in no event shall the number of options be less than two (2). Such renewal Contract
Periods terms shall run consecutively beginning at the expiration of such Initial Leaving Member
Period, all upon the same terms and provisions applicable to the immediately preceding Contract
Period;

(ii) At Company's request, Artist shall cause any such Leaving Member to
execute and deliver to Company any and all documents as Company may deem necessary or
expedient to evidence the foregoing, including, without limitation, an exclusive recording contract
with Company relating to Artist recording services. Company shall have the right to recoup from any
royalties payable under this paragraph in respect of such Leaving Member any unrecouped advances
and charges under this contract.

(d) Notwithstanding any of the foregoing, in the event any member of the group shall
be a Leaving Member or in the event the group shall completely disband, Company shall have the
right, at Company's election, in addition to all of Company's other rights or remedies which
Company may have in such event, to (i) terminate this contract by written notice to Artist and shall
thereby be relieved of any and all obligations hereunder except Company's obligations with respect
to Masters recorded hereunder prior to such termination; and/or (ii) continue the "Group" under the
same name by acquiring as many new members as is needed to take the place of the old, leaving or
disband, members, said new group will continue under a new agreement with Company and have
the sole and exclusive right to use the original groups name, likeness and established reputation, if
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one exists. In the event Company elect to so terminate this contract, subparagraph (c) above shall be
deemed applicable to each member of the group as if each such member were a Leaving Member.

(e) Artist hereby warrants, represents and agrees that:

(i) Artist is the sole and exclusive owner of all rights in and to any
professional name used (hereinafter referred to as the "Group Name"), including without limitation,
the right to transfer ownership to, utilize or to permit others to utilize the Group Name for purposes
of trade, and otherwise without restriction, in connection with the master recordings recorded by
Artist hereunder, the phonograph records derived therefrom, and Company's record business.

(ii) during the term hereof, the Group Name shall not be changed without
Company's prior written consent.

(f) In the event any member of the group shall become a Leaving Member but
Company does not exercise Company's option as provided in this paragraph with respect to such
Leaving Member, such Leaving Member shall not have the right thereafter during the term hereof
to use any professional name utilized by the group (including, without limitation, the Group Name)
or any name similar thereto, or to prevent, prohibit or interfere with Company or Artist use of the
Group Name or any other professional name utilized by the group.

(g) Artist _______________________ can never be defined as a leaving member but
will always be bound by this agreement alone, under its terms applicable to him, which constitutes
the entire agreement.

31. This Agreement shall inure to the benefit of and be binding upon the successors,
permitted assigns, executors, administrators, representatives, heirs and estates of the parties hereto.
Company may, at its election, assign this Agreement or any of its rights hereunder. In fact, it is
specifically understood that Company may elect to not only assign this agreement to a Major
Recording Company, but may in fact sell the entire agreement and all rights and understandings
contained herein, to a Major Recording Company and remove itself from this agreement completely.
Artist understands that this is a possibility at any time in the agreement term or any extension thereof
and specifically agrees to same. Company is free to contract with any Major Recording Company
freely and to sell this contract for any price that it may deep appropriate.  Artist shall not have the
right to assign this Agreement without Company's prior express written consent.

32. For purposes of this Agreement the following Definitions shall apply:

(a) "Master" or "Side" means the equivalent of a 7-inch, 45 rpm single-sided
recording of not less than 3-1/2 minutes of playing time embodying the recorded performances of
the Artist and intended for use in the manufacture and sale of phonograph records. "Side" means, in
general terms, song or several songs. "Masters" means, in general terms, a song, including any
configuration it is recorded on.

(b) "Single" means a seven (7") inch 45 rpm double-sided record embodying thereon
one or two (2) masters. A "l2-inch Single" is a twelve (12") inch double-sided record embodying
thereon one or two (2) masters.  Single or 12 inch single also mean a CD single or cassette single,
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each embodying one or two Masters. 

(c) "LP" means a twelve (12") inch 33-1/3 rpm double-sided long-playing record, CD
or Cassette, of not less than 35 minutes of playing time. Multiple sets which consist of more than one
(1) LP, CD or Cassette, intended to be released, packaged and sold together for a single overall price,
shall be deemed to be the equivalent of one (1) LP for the purposes of this Agreement, but shall not
be recorded or delivered hereunder without Company's prior written consent.

(d) "Records", "phonograph records", "recordings", "derivatives" and "sound
recordings" mean and include all forms of recording and reproduction by which sound may be
recorded now known or which may hereafter become known, manufactured or sold primarily for
home use, juke box use, and/or use on or in means of transportation, including, without limiting the
foregoing, magnetic recording tape, compact disc, mini disc, DVD, cassette, digital recording of any
kind, internet applications,  film, video, electronic video recordings and any other medium or device
for the production of artistic performances manufactured or sold primarily for home use, juke box
use and/or use on or in means of transportation, whether embodying (i) sound alone or (ii) sound
synchronized with visual images, e.g., "sight and sound" devices or any other use now known or
hereinafter created. Section 32(a) - (d) above also apply to any digital or other medium now known
or hereinafter devised, forever. 

(e) "Retail list price" means the retail list price or applicable list price in, at
Company's election, the country of manufacture or sale (exclusive of all taxes, discounts, duties and
packaging).

(f) "Compositions" means a musical composition or medley consisting of words
and/or music, whether in the form of instrumental and/or vocal music.

(g) "Controlled Composition" is a composition written, owned or controlled by Artist
and/or any person in which Artist has a direct or indirect interest.

(h) "Union Scale" means the applicable minimum payments required to be made to
Artist under the applicable collective bargaining agreement as may be in force from time to time and
controlling with respect to this agreement. If, at any time, there is no such collective bargaining
agreement in force, then union scale shall mean the union scale in the collective bargaining
agreement last in effect.

(i) "Recording Costs" means all costs incurred for and with respect to the production
of Sides embodying Artist's performances. Recording Costs include, without limitation, union scale,
the costs of all instruments, musicians, vocalists, conductors, arrangers, orchestrators, copyists,
engineers, etc., payments to a trustee or fund based on wages to the extent required by any agreement
between Company and any labor organization or trustee, all studio costs, including costs occasioned
by the cancellation of any scheduled recording session, tape, editing, mixing, mastering, engineering,
travel and per diems for individuals involved in production of the Sides, rehearsal halls, costs of
non-studio facilities and equipment, dubbing, transportation of instruments, producer's fees and other
costs and expenses incurred in producing the Sides hereunder, from time to time, and which are
customarily recognized as Recording Costs in the phonograph record industry. Also included are any
and all costs spend on any other matter reasonably related, directly or indirectly, to the eventual
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benefit and/or exploitation of Artist's recorded product.

(j) "Completed" means fully mixed, leadered and edited masters comprising each LP,
commercially satisfactory to Company and ready for Company's manufacture of records, together
with all materials, consents, approvals, licenses and permissions.

(k) "Territory" means the universe and everything in it.

(l) "Company" means, One-O-Clock Entertainment Group, LLC., its licensees,
lessees, affiliates, subsidiaries and assigns.

(m) "Net Royalties" means the royalties remaining after Company pays all payments
and/or royalties due to third party production companies and after Company pays all producer's
royalties, and any other charge mentioned in this agreement.

(n) “Video” includes but is not limited to all motion picture production or
reproduction mediums such as digital signals, DVD’s, VHS, Super 8 and any and all digital or other
Internet applications.

33. This Agreement sets forth the entire agreement between the parties with respect to the
subject matter hereof. No modification, amendment, waiver, termination or discharge of this
Agreement, shall be binding upon Company unless confirmed by a  written and notarized instrument
signed by two separate officer’s of Company. A waiver by Company of any term or condition of this
Agreement in any instance shall not be deemed or construed as a waiver of such term or condition
for the future, or of any subsequent breach thereof. All of Company's rights and remedies in this
Agreement shall be cumulative and none of them shall be in limitation of any other remedy or right
available to Company. Should any provision of this Agreement be adjudicated by a court of
competent jurisdiction as void, invalid or inoperative, such decision shall not affect any other
provision hereof, and the remainder of this Agreement shall be effective as though such void, invalid
or inoperative provision had not been contained herein. Artist has been advised by Company and
hereby acknowledges that Company recommends that Artist seek and obtain independent legal
counsel for purposes of reviewing this Agreement prior to its execution. Artist has either retained
and been represented by legal counsel or has knowingly and voluntarily waived its right to such legal
counsel and desires to enter into this Agreement without the benefit of independent legal
representation. It is agreed that all accountings and payments required herein, and all grants made
herein, shall survive and continue beyond the expiration or earlier termination of this Agreement.
No breach of this Agreement by Company shall be deemed material unless within thirty (30) days
after Artist learns of such breach, Artist serves written notice thereof on Company specifying the
nature thereof and Company fails to attempt to cure such breach, if any, within sixty (60) days after
receipt thereof.

34. This Agreement shall be deemed to have been made in the State of New Jersey and its
validity, construction, performance and breach shall be governed by the laws of the State of New
Jersey applicable to agreements made therein. Any service of process in any action or proceeding
arising out of this Agreement may be made, among other methods, by registered or certified mail,
return receipt requested, and the time to respond to such process shall be thirty (30) days from the
date of receipt of such process, unless otherwise provided for specifically herein. Artist agrees to
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submit itself to the jurisdiction of the Federal or State courts located in New Jersey in any action
which may arise out of this Agreement. Nothing contained herein shall limit Company's rights to
institute suit in jurisdictions other than New Jersey or constitute a waiver of any other remedies
available to Company.

35. It is expressly understood and agreed to that Artist is signing this agreement in
his/her/their individual, personal capacity and on behalf of the group any/or  any business entity they
may have. Artist hereby agrees that each will be held jointly and severally personally liable to the
full extent of damages if same are ever awarded by a court of competent jurisdiction.

IN WITNESS WHEREOF, the parties hereto have executed this Exclusive Artist
Recording Agreement this thirteenth ( ) day of ___________, 200__.      

ARTIST: COMPANY:

                                                  _______________________________
Legal Name Christopher Saperstein, President
p/k/a One-O-Clock Entertainment Group, LLC.
a/k/a 

Address:
__________________________________ 7430 Kennedy boulevard
SS#           -         -        Suite 309
Address: North Bergen, New Jersey 07047

_______________________________________________________________________________
STATE OF NEW JERSEY
COUNTY OF_______________

On this _________________ (_____) day of __________________, 200_, before me personally appeared the
above-named person(s) __________________________, known to me to be the person(s) whose name(s) is/are
subscribed to the within instrument and all its attachments and acknowledged that he/she/they executed the same.

________________________________________
Notary Public My Commission Expires: _______________

_______________________________________________________________________________
STATE OF NEW JERSEY
COUNTY OF BERGEN

On this _________________ (_____) day of __________________, 200_, before me personally appeared the
above-named person(s), __________________________, known to me to be the person(s) whose name(s) is/are
subscribed to the within instrument and all its attachments and acknowledged that he/she/they executed the same.

________________________________________
Notary Public My Commission Expires: _______
________

EXHIBIT "A" - PRIOR RELEASED OR UNRELEASED MASTERS
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TRANSFER OF COPYRIGHT

FOR AND IN CONSIDERATION of the sum of One Dollar ($1.00) and other good and valuable
consideration, the receipt of which is hereby acknowledged, the undersigned (and each of them if there is
more than one) hereby irrevocably transfers and assigns to Company, its successors and assigns, seventy five
percent (75%) of the entire worldwide (Universe) copyright and any and all other rights, including any
renewals and extensions of copyright and any and all rights in and to the musical composition(s) listed below.
(If more than 9 see attached list)

TITLE WORDS/MUSIC BY WRITER'S PERCENTAGE COPYRIGHT REG. NO.
1.
2.
3.
4.
5.
6.
7.
8.
9.

(hereinafter referred to as the "Composition") including the title, music and lyrics thereof and all
arrangements thereof and the right to arrange, adapt, and create derivative works from the Composition,
together with all copyrights and any and all other rights therein and thereto throughout the world, all under
any law, statute, treaty or regulation heretofore, now or hereafter existing, enacted or promulgated together
with all claims, demands and causes of action heretofore, now or hereafter existing, for the use of the
Composition or infringement of the copyright therein or any other legal or equitable right to the use and
ownership thereof in any and all fields of use now or hereafter existing or created, throughout the world and
otherwise throughout the universe by any means or technology now known or hereafter existing or created.

IN WITNESS WHEREOF, the undersigned has caused this transfer of copyright(s) to be executed
this ___________________________ day of ___________________, 200_.

BY: _____________________________________

BY: _____________________________________

STATE OF NEW JERSEY )
) :SS

COUNTY OF ____________ )

On this _________________ (_____) day of __________________, 200_, before me personally appeared

the above-named person(s) known to me to be the person(s) whose name(s) is/are subscribed to the within

instrument and all its attachments and acknowledged that he/she/they executed the same.

________________________________________
Notary Public 

My Commission Expires: _______________
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